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OF CAMPAIGN REPORT




CAMPAIGN HIGHLIGHTS

286,561 5,247
Impressions Clicks
Delivered
2,078 1.83%
Engagements CTR




CHANNEL SUMMARY @ feras Gy

Your campaign ran from 4.1.23 — 9.30.23, with 6 months of Search and 3 months of LinkedIn across 2 separate
flights.

O Your flights drove nearly 300,000 impressions and more than 5,000 clicks.
Your Search flight was the overall higher performer with an almost 7.00% CTR.

(W

Impressions i Engagements

Search 46,767 3,173 b.78%
Linkedin 239,794 2,074 2,078 0.86%
Totals: 286,561 5,247 2,078 1.83%







SEARCH - OVERVIEW

A Your Search CPC came in at $1.59, 21% below the high-end of the benchmark CPC of $1.50 - $2.00. High
competition for the word “Texas" makes Search slightly more expensive for you than some other locations
in Texas, but through optimization and across targeting and keywords, we were able to maintain a CPC
within the benchmark range and drive some great interaction across prospecting keyword phrases like
Texas Growing Economy and Small Business Texas.

O Your highest performing longtail keywords were Interesting Places to Go in Texas, Things to Do in Texas City
TX and Texas City Economic Development .

O Your ads focused on 6" Street drove the most impressions and total clicks.

Impressions Clicks CTR Avg. CPC

46,767 3,173 6.78% $1.59

Focus on fth Streat 41,335 2818 7.05% 51.60

Busingss 1781 g3 477% $1.50

Banafitz 3641 172 472% 5143

Grand total 46,767 3173 6.78% $1.59




SEARCH - Top Performing Keywords by Clicks

Ad Group/Strategy Search keyword Impressions Clicks - CTR
Focus an Gth Sresr TRNGE 10 0k i TeLay 0|2 874 T2
Focus on Gth Swreet 1=Es City 8233 o3 T5T%
Focus on Gth Street texas destinations 48339 s TS
Focus on Gth Sireet whare 1000 = TElas 3030 223 T36%
Focus on Gth Sireet places 1o vistin texas 2261 161 Tk
Focus on Gth Strees teas Mings 1o o 2287 156 §82%
Focus on Gth Street tENES City 18uEs 1465 BZ 558%
Benefits Texzs 1132 L] 373%
Egnafits Tenas City 173 -1 380N
Focus on Gth Street b=t spOtE in tEess &7 fd 6.55%
Focus on Gth Sireet top destingbions = texas 855 aB 6.78%
Fotus on th St plBSwY 10 VIBE REAT e g2t 53 434N
Focus on Gth Sweet best places 1o visi m ExEs 463 37 T99%
Focus on Gth Strest fve injeuas oty L 30 3.05%
Busingss Teuas Growng econamy by 27 A58%
Buzinass Texas Small bosiness 522 25 47%%
Benefits business m texgs oty 463 24 116%
Buminess Teuss 483 20 40%%
Focus on fth Sreet piaces o visd i tenas with kids 136 13 B.33%
Focus on Gth Street interesting places 12 §o In texss 107 12 * 11.21%
Focus on Gth Sireer NG s 10 00 in TELEs oty T 55 " * 20.00%
Banafitz texas city Economic Development 113 mn * BT
Focus on dth Swrest places 1o vish in tenas for coupies 163 10 8.13%
Focus on fth Sireet fun cities 10 vi5E in Tekes 2 10 394%
Grand total 46,767 3172 6.78%




SEARCH - Top Performing Cities by Clicks

| City Impressions Clicks - CTR
Haustan 8145 537 6.39%
Ciallas 3747 3m * B.03%
Austn 1787 121 6.77%
Galveston 1.088 w4 B.38%
San Antonio 1369 23 6.79%

| | Irving 1.083 7B T20%

| Fort Worth 1170 70 3.98%
League City £15 64 TE%
Katy 802 5 ) G
Flano 748 0 6.68%
Grand total 46,767 3173 6.78% 0 | m—— i




SEARCH — Age/Gender Performance




SEARCH = Creative Performance by CTR

Business - 4.75% CTR

Sponsored

e

WA TR IS EDITY SO0 COMmy
Join our Business Community | Bring
Your Business Here
Discover the Benefits of Texas City for Your Business We'll

Work with Youl Texas City: A Forward-Thinking Commumnity

with & Growing Econoimy

Benefits - 4.72% CTR

6th Street - 7.05% CTR
*

Sponsored Sponsored

Business name
9 ' ®

www TeXRsCiTyeds com/bensfity = VW R G ST PEOC OO SOWRTOW N RTRYT2eT

Local Incentives | Texas City | Business
Resources | TX City

Texas City | REAL Incentives | SMB
Incentives | Texas City
Bring your business 1o Texas City - We'll Work with You

From Workforoe to Incenfives, Texas City Works for Your
Business! - §ith Street s ready Tor you!
IMFSS

Texkas Clty — & Forwanrd-Thinking Community Perfect for

Shops and Rastaurants. Grow Your Buziness in Texas City




LinkedIn -
Sponsored Content



LinkedIn- Overview Ll

At .86% CTR, your Sponsored Content ads came in nearly 100% over the .44% benchmark for LinkedIn CTR across all
industries. This is exceptional performance, especially as compared to other destinations in Texas.

O While your May-June flight had a slightly higher CTR, the later Summer flight from July — Aug saw more impressions
(greater reach & exposure) and more clicks overall.

O Your performance shows a high level of interest among the targeted audiences and value in your offering.

ko 1o Landing Page Everage CTR Total Engagement Likes Reactions

239794 2074 0.86% 2078 2 2

Campasgn Mamea Impressipns Clicks o L anding Page
Sponsoeed Coeremey_bday 1-Jume 15, 2023 E3ER TEE OBs%
Spensoned Comtar.July 1-Aug 15, 2023 TSE2TT 1279 Q.B2%

Total Engagerment: The sum of all social actens, elicks 1o Landing Pags, and clicks wo Lirksan Pags, both chargeable and free. Other 4 kJ I :

Engagements: Other clicks on your ad mofude: view all comments, see more description, see sooiaf count, see list of lkes, and more. Engagemam
Rate: Murmbes of times memibers interacted with your 8d (peid and fres clicks divided by 1918l impressions)



LinkedIn— Top Performing Metros by CTR

Bl Cick= M Aversg= OTR

* Dallas-Fort Worth Metropisx
Greater Houswmn

Auzting Texas Metropolitan Arss

San Antonio, Texas Metropoiitan Area

Greater Maw Orizans Region

El Paso Metrocpoiitan Arsa
Grezter MoAllen Arzs
College Szation-Bryan Area

Creatsr Abilens Arsa
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Job Function

Research

Crstomer Suocens, and Supoin

Cormimwensty And Spolal Seryided

Medus and Conmenuniation

Program and Progecl

Maragemesng
Marketing

Eruts epreneurship
Ak and Besign
Criggarstrier g

Grand toval

Impressions

e
6,13

Average CTR ~

Company Size

i Ly
1 it

Grand total

LinkedIn — Member Demos by CTR

Industry

Fialar b o Fondraing
Beryicss

Whideiss Hardware, Plumiing,
Heatmig Cquiprees

Crlustation

LIRS SEp e

Fu T
Azeeifl e s
Chesirorucs & i

Spedialty Trade Coniractors
Whiolesale Compulsr Tyuipmen

SlikiLary and dermat o] AlTaES

Travel Arranmssirarils

Aerlisis and Wrters,

Whodesale lrmpart and Cepoet
Criteriadrmment Prowderns
Food and Bieserage Servas

Capinal Markers

Grand total

Impressions

Average CTR ~

* 3%

1.764
175k
O
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LinkedIn — Creative Performance

LINKEDIN SPONSORED CONTENT CREATIVE

May 1-June 15, 2023

0.95% CTR
*
185 website visits 304 website visits 306 website visits




LinkedIn — Creative Performance

LINKEDIN SPONSORED CONTENT CREATIVE

July 1-Aug 15, 2023

0.82% CTR
465 website visits 371 website visits 443 website visits




