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CHANGING HISTORY

DAVISON
BARBIE
DREAM
HOUSE

EST. 1911




ANAYLTICS & REACH

REACHED 21,000+ PEOPLE

GENERATED MEDIA INTEREST I(m *]]
®

CREATED INTEREST &
EXCITEMENT ABOUT THE HOME




BUILDING LANDMARKS




ANAYLTICS & REACH

- CHRON  vewsiors L

Speckled trout, redfish, pranks plentiful at
enormous Texas Clty lee

REACH ED WELL OVER The\n{oﬂd'sbngestmanmadefishingp ck in the news after a brilliant April Fools' joke.
HALF A MILLION PEOPLE ®P®®

b Ads | gle
Send feedback

SHARED MORE THAN 700 TIMES

CREATED AWARENESS IN MEDIA,
LOCAL FISHING GROUPS &
OUR COMMUNITY

ras Oy

A EST. 1911



FRANK-LY AMAZING

WIENERMOBILE




ANAYLTICS & REACH

City of Texas City's Post X

CREATED AWARENESS FOR o=
ANYONE WHO WOULD RELISH o
SEEING THIS VEHICLE P T —"

AND HOT DOG! THERE WERE a2 et
MORE THAN 80,000 OF THEM -

ULTIMATELY, HELPED MORE o
PEOPLE KETCHUP ON WHAT'S o=
HAPPENING IN OUR CITY P

Ly o THE("‘;.
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p EST. 1911



MINUTES
VIEWED

140

\ DAYS
1 1M17%

CONTENT
INTERACTIONS

158

_ THOUSAND
AN

1106.7%

TOTAL

2,107,551

MILLION

ﬁtﬂ 3%




“HEY JEN, THINK WE
CAN GET RECORD
BREAKING NUMBERS
THIS YEAR?”




CITY EVENTS

HURRICANE TOWN HALL JUNE 2023
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CITY EVENTS

HURRICANE TOWN HALL JUNE 2024




580 CITIZENS

(Hold for applause)
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TEXAS CITY MUSEUM

SET A NEW
ATTENDANCE
RECORD

LARGEST OPEN
HOUSE EVER AT
DAVISON HOME

283% INCREASE IN
ATTENDANCE AT
BELL HOUSE ¢



OUR REACH

GHRONICLES

HISTORY, MYSTERY AND ADVENTURE

Welcome to the New s
‘Waterfront’ ) -

v planned communities across the country, developers are ditching
backyard pools for giant, artificial lagoons

T | —

GERMAN RADIO INTERVIEW TEXAS CHRONICLES WALL STREET JOURNAL
HISTORY, MYSTERY AND ADVENTURE




TEXAS CITY TELLg
S ol

4 SEASONS
60+ EPISODES
VIEWED IN 8 COUNTRIES

ras Oy

A EST. 1911




TEXAS CITY TELLS

ZAE WOODLA NDY

TOWNSHTITP

| HOUSTON-GALVESTON REGIONAL GALVESTON DAILY NEWS LA
PIO NETWORK MEETING WOOoD NDS
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-~ EOC COMMUNICATION

SERVE AS PIO FOR
EMERGENCY MANAGEMENT

SEVERE WEATHER, OIL
SPILL, INDUSTRIAL
INCIDENTS

INCREASED ALERT
SUBSCRIPTIONS



'BRANDING GUIDELINES

'S

Graphic Standards Guide

OVER 60 REQUESTS IN A MONTH

THANK YOU TO EVERYONE WHO
g(OBNg\AﬂHg:ﬁéﬂONS ADOPTED THESE GUIDELINES
GUIDELINES AND HELPED MAKE IT A
Rauick reference SUCCESS!

2024

City of Texas City

© /oras City




409 DAY










- COMMUNICATIONS

Questions?
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