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EXPERIENCE: SOCIAL MEDIA

Campaign to Reduce Vaccine Hesitancy in Colorado Latinx Population

Public Health Campaign Digital Ads

An illustration was used to target 
Hispanic men and women of different 
skin shades. Social media ads link to 
vaccines.gov to find a vaccination 
location, as advertised free.

Additional social media concepts targeted families by showing photos 
of shared memories, implying to receive the booster is to be there for 
all the moments life has to offer.
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For the new year our 
social media encouraged 
personal growth by 
setting goals and 
choosing health activities.



EXPERIENCE: EDUCATIONAL MATERIALS (BI-LINGUAL)



EXPERIENCE: PHASED APPROACH & KPI's

How We Increased Our Engagement with Our Campaign to 
Reduce Vaccine Hesitancy in Colorado Latinx Population
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These concepts are draft.

OUR EXPERIENCE: MEDIA CAMPAIGN

Statewide Behavioral Health Media Campaign Concept for New Hampshire
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Vision Board 1: Look Out. The Future is Bright.
This vision board is a metaphor for seeking better mental health and the journey of recovery can 
reveal a brighter future. Understanding barriers to destigmatize asking for help and decrease shame 
and blame associated with mental health and SUD. Imagery juxtaposing people in motion or at a 
crossroads — emphasizing the importance of starting to care for oneself. We also will feature the 
team of care givers who are there to support callers, so they feel they are not alone on the journey. 
Showing help is available anonymously and in an approachable way.

OUR EXPERIENCE: VISION BOARDS

Statewide Behavioral Health Media Campaign for New Hampshire
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Vision Board 2: The Best Days Are Yet to Come.
Nature is a powerful element proven to help restore humans experiencing trauma from mental 
health or SUD. We would develop this concept further to insert all the necessary information 
on where to seek help — in an aspirational approach. This vision board takes advantage of 
New York's  raw beauty and its gorgeous outdoor playground. Nature is a powerful element 
proven to help restore humans recovering from SUD. We would develop this concept further 
to insert all the necessary information on where to seek help — in an aspirational approach.
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Vision Board 3: You’ve got a friend.
Peer support, family support, clinical support, community support. Showcasing humans in close 
proximity, sharing a moment of joy or sorrow, great hope or acheivement is best when it is shared with a 
friend. This concept poses hotlines as equal help as hugging an old friend and puts an emphasis on 
touch, close contact — that all humans need.
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Anti-Smoking Pregnancy Medicaid Colorado Media Plan 

Media Planning/Research This

includes review of the media 
request, Q&A, media research of 
the target audience and target 
geography (qualitative, lifestyle 
habits, media quintiles, competitive 
landscape), determining the KPI for 
the campaign, creating the media 
plan, plan revisions and submitting 
the final plan for approval.

Media Execution RFPs will be sent
to media outlets and reviewed 
upon receipt. Negotiations on all 
submissions will be done in order to 
achieve cost effective reach to the 
target audience. Broadcast/insertion 
orders will be generated based on 
final negotiations and creative will 
be trafficked to all partners as 
necessary.
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Tourism Report for U.S. Virgin Islands

Tourism Report
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Dynamic Rx Brand Identity Design, Marketing Collateral, Website

Dynamic Rx came to Initium Health for consulting on sales but to do sales they needed a brand. 
Initium led the fledgling 503A compounding pharmacy through a complete brand build in order to 
grow their name recognition and expand market reach. Starting by determining their mission, 
vision, and unique value proposition (UVP, we created a logo that was contemporary, clinical and 
elevated. We developed a comprehensive brand book to provide strong guardrails for all of the 
new brand collateral. From a new logo and fresh, genderless color palette to a clear representation 
of desired voice and tone– we were able to bring a new, compelling brand identity for Dynamic Rx 
to unify messaging and help them stand out from a crowded marketplace.

Identity Design, Website Creation

As the world’s favorite color, blue 
was a natural choice for Dynamic Rx. 
Blue is calm. Blue is serene. 
Throughout the 20th century, it was 
used for the flags of world powers 
and the logos of some of our largest 
institutions because blue signifies 
trust. Our intent was to harness the 
power of blue but in a more modern 
approach. The blue gradient 
capitalizes on these 

powerful characteristics while amplifying interest and bringing 
the reader’s eyes from left to right. This use of blue spans 
gender and will appeal to audiences across the ecosystem. It 
can be used in men’s health, women’s health, behavioral health 
and even veterinary care.



12Identity Design, Brand Guidelines

Dynamic Rx Website Design
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Case Study & Drug Catalog



March 4, 2022
The Eastern NM News 

Non-profit agencies and elected 
officials gathered to brainstorm 
ideas for a regional mental health 
facility in New Mexico.
Click here to read article

February 10, 2022
News Channel 10

Regional behavioral health 
study underway for New Mexico 
residents to receive mental health 
treatment. 
Click here to read article

February 8, 2022
KRQE News

Eastern NM communities conduct 
feasibility study for mental health 
facility. Communities across 
county lines are coming together 
in hopes of building a regional 
behavioral health facility in eastern 
New Mexico. 
Click here to read article

6/10/we-gotta-do-something-
about-it-new-mexico-governing-
officials-look-build-behavioral-
health-facility/

Earned Media
In New Mexico, a feasibility study initiated by five rural counties to understand the need for a 
regional mental health facility resulted in our recent press spotlighting the need for access to 
behavioral health access in rural communities. Initium’s advocacy resulted in multiple TV interviews 
and newspaper placements.

https://www.krqe.com/news/new-mexico/eastern-nm-communities-conduct-feasibility-study-for-mental-health-facility/
https://www.newschannel10.com/2022/02/10/regional-behavioral-health-study-underway-new-mexico-residents-receive-mental-health-treatment/
https://www.easternnewmexiconews.com/story/2022/03/02/news/representatives-and-officials-brainstorm-for-facility/171341.html
https://www.krqe.com/news/new-mexico/eastern-nm-communities-conduct-feasibility-study-for-mental-health-facility/
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FEATURED 

Counties, cities plan mental health facility 
By Lisa Dunlap Roswell Daily Record Nov 22, 2022 Updated Nov 22, 2022 

James Corbett of lnitium Health speaks Thursday at the Chaves County Administrative Center. 
Lisa Dunlap Photo 
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A Denver-based company is working with four counties and two municipalities in the area to develop a $44.5 

million regional mental and behavioral health treatment center in Clovis, a facility that government leaders 

think could serve a key role in reducing prison populations in the area. 

The presentation by lnitium Health to Chaves County commissioners Thursday was a corollary to a discussion 

during the same meeting about challenges facing county detention centers in New Mexico. 

"Unfortunately, as you know, New Mexico doesn't have enough in-patient beds," said lnitium Health Principal 

James Corbett. "Those folks unfortunately end up in detention centers across the state." He said the company 

operates in several states and specializes in working with rural communities. 

November 22, 2022
The Roswell Daily Record 

Click here to read

https://www.rdrnews.com/news/local/counties-cities-plan-mental-health-facility/article_08fe0266-6785-11ed-86bd-4fdb9858143f.html
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Brand Photography Strategy & On Location Photoshoots

STRATEGIC PHOTOGRAPHY DIRECTION

Every image tells a story. What story does your brand tell? 

Eli Executive Creative Director Elise Plakke: 
Good Health Is the Ultimate Lifestyle

Elise Plakke is an award-winning expert at lifestyle branding. Through her 
work at iconic consumer-facing companies like L.L. Bean, she moves beyond 
explaining product benefits to depicting the attainability of health,  
happiness, and togetherness.
Now with Initium Health, Elise is applying those same principles to 
behavioral health campaigns. “Whether you find happiness through kayaking 
or therapy, though vastly different in magnitude of impact, the process of 
persuading you that happiness is available to you is largely the same,” she 
explains. “We show that good things happen when you get trustworthy 
information and act on it.”
In addition to launching product lines at Bean, Elise’s extensive bio includes 
art direction and photo shoots for JJill, Rue La La, Home Depot, Crestline, 
and Crew Kids. She worked on a national campaign for Trek Bikes featuring 
Lance Armstrong, and is award winning art director and filmmaker. She is 
connected to a national network of photographers, stylists, producers, 
models, hair stylists,  makeup artists, location scouts, prop stylists, and 
casting agents, allowing her to bring virtually any message to life.
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Consistently proven to create a body library of images to uphold the brand’s standards. L.L.Bean 
is about getting outdoors, enjoying time with family and friends, participating in an active lifestyle 
of camping, fishing, hiking, etc, — to lead to a deep and more meaningful quality of life.

Brand Lifestyle Photography, Award-Winning Cover Photos

L.L. Bean

STRATEGIC PHOTOGRAPHY DIRECTION
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Marketing Collateral

Trek Bikes: Real Life, Real People.

Trek launched a campaign that targeted an enthusiast audience. “Real Bikes. Real People,” 
showed the gritty, realism of riders in everyday life portraying the hardcore attributes of people 
who ride bikes. It brought everyone into a tribe, very inclusive brand. The campaign carried 
through the catalogs, translated in four languages, retail point of purchase, advertising, and 
website design. Trek’s aim was to solely focus on people who love bikes. It began with capturing 
bikers across America and building stories. Today the Trek brand is all about the joy of riding and 
sharing that with others.
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Award Winning Short Film: 14 Minutes

Elise has also written, produced and directed an award winning short film, 14 Minutes. My films are 
about the complicated nature of human relationships in postmodern times. I seek to examine the 
self and society as an attempt to rethink standard assumptions.14 Minutes reveals that happiness is 
personal and often not related to popular notions of happiness. The main character in 14 Minutes, 
Chloe, is engaged to get married to a stable and successful man and based on stereotypical 
narratives should be thrilled to get married. Yet the loss of her voice and spontaneity in the 
relationship, Chloe has lost a piece of herself, putting her happiness second to the relationship’s 
stability.

My films will explore the “lack” in relationships that are often defined by a lack in one’s self. This is a 
Lacan philosophy and my films will explore female roles and their participation in relationships they 
are encouraged to hold by society. Everyone has been in a situation when they have strong doubts if 
they are making the right choices about their future.

Award Winning Short Film
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