
Arizona Office of Tourism



Our Vision: To make Arizona the 
leading tourism destination of 
choice for travelers.

Our Mission: To strengthen and 
grow Arizona's economy through 
travel and tourism promotion.

Who We Are



$25.6 Billion in 
Spending

194,300 
Jobs

$7.7 Billion in 
Earnings

$3.78 Billion in 
Taxes

Arizona 2019 Year-End Economic Impact

Source: Dean Runyan Associates, 2019



Estimated Travel Spending in Arizona – year-to-date

Source: Dean Runyan Associates
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Domestic Visitation – year-to-date
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International Visitation – year-to-date



AOT Marketing



Arizona Tourism Industry Recovery Plan

Area of Focus #1: 
Accelerate Leisure Travel Activity

Area of Focus #2: 
Stabilize Visitor Volume in Urban Centers

Area of Focus #3: 
Reinvigorate and Strengthen Tourism in Rural Areas



Rediscover Arizona - Digital / Billboards



Rural & Tribal Marketing Cooperative – Partner Ads

Results

Campaign effectiveness: 45% increase in 

arrivals and 21% increase in length of stay.



Trade and Media Relations

FY19 Trainings & Sales Appointments: 

9,000



Trade and Media Relations



Arizona Visitor Information Centers (AVICs)



Arizona Means Business 

VisitArizona.com/Arizona-Meetings



Appreciate AZ

Seven Principles of Sustainable 
Tourism



For Businesses –
• Reopening Guidelines

 Pools

 Gyms & Fitness Centers

 Retail Business

 Salons, Spas & Barber Shops

 Casinos

 Restaurants and Coffee Shops

 Visitor Centers

 Attractions  

Promoting Health and Safety Standards



For Visitors –

• Visitors Guidelines Posted on 
VisitArizona.com and on Tourism.az.gov

• Promoting Visitor Research Before They 
Travel

• Openings/Closure Websites

• Promoting General Health Safety Standards

Strategic Tourism Planning Tips



AOT Additional Resources 

● VisitArizona.com

○ Calendar of Events 

● Monthly eNewsletter

● Official State Travel Guide



Stay Connected

• Tourism.Az.gov 
- Industry website

• Tourism Tuesday 
- eNewsletter



Thank you!
Debbie Johnson

Director, Arizona Office of Tourism
djohnson@tourism.az.gov
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