
Participating Parklet Stores



Street Parking Spaces 101 Spaces
13 being used by 11 business



Street Parking Spaces 101 Spaces
13 being used by 11 business

2 Hour Parking Calculation used at public 
comment on 9/30 Commission Meeting
(8:30 to 5:30)= 4x
• 101 Spaces = 404 Spaces
• 13 Parklets= 52 spaces (13%)

Value of a Parking Space is $6,000 
(per information stated at 9/30 Commission Meeting)

• 101 Spaces = $606,000
• 13 Parklets= $78,000 (13%)



09.30.2020 Parklet Petition Signatures from Stores Turned in at Commission meeting 
(Responses provided in a separate file) 33 Business Polled

• 27- Yes
• 4-No (2 from one business)

• 4- Neutral



Facebook Poll on Florida Hemp Collective
Posted October 8th thru 12th



Sample of Poll 
Some Stores Posted in Store



Instore Parklet Sheets, October 8th thru 12th
(Responses provided in a separate file)

160 Responses
• 156- Yes
• 2-No
• 1- Neutral
• 1- did not mark



Parklet Business Owner data
• Florida Hemp Collective

• Planned to open April, delayed to July.  3 months lost revenue
• Using Parklet to engage community and educate on Hemp

• Chic and Shore
• Sales are down slightly from last year
• Parklet used as a waiting area for customers who want social distancing
• Using to extend store items and host outside events

• Hard Axe Lounge
• March 27 was planned opening, could not open until phase 2 on July 10th.
• 4 months of lost revenue
• Parklet has allowed us to partner with other fort pierce licensed businesses and 

come in space and attract more people and helped them as well.

• Taco Dive
• Revenue is down 44% from same time last year
• Parklets have allowed for eight additional seats, two tables.
• Customers call and ask if we have outside seating, otherwise they won’t come.

• Subway
• Was not able to reach manager for information

• Notions and Potions
• Had outside events in parklet, example artist painting.
• Can account for 22 new customers because of Parklet
• Sales up from last year in part to having parklet program.

• Delicious
• Opened in December
• Had to do delivery only because of Covid, so lost revenue for in house sales.
• Parklet has allowed us to have between 2 and 4 tables for customers who don’t 

want to eat inside.
• Many customers still don’t want to eat inside.

• Beach Bowls
• Opened during Covid.
• Parklet has allowed for outside space where customers can sit outside and enjoy 

food.

• Braford Steak House
• Was not able to reach manager for information

• Rooster in Garden
• Was not able to reach manager for information

• Public House
• Had to close with no business for 9 months, lost revenue.
• Parklet allows for customers to enjoy music outside in a socially distance way.  

Many customers don’t want to be inside still.



Ideas

• Allow current Parklet to continue through season.
• Understanding if there is a Christmas parade, all current parklets will be 

removed and put back up after the parade.

• Setup a Parklet Permit program, let the existing ones sign up for it.
• A reasonable fee.
• Current outdoor café permit for other table is $50 a year.

• Roving Parklet program- this has been suggested but is not feasible 
with the way many of the parklets have been setup.
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