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WAYFINDING 
The long-anticipated Wayfinding Comprehensive Sign Program has officially entered its implementation phase.
Installation of new signage began the week of May 19 and will continue through the end of June.
FPRA staff recently met with contractor Don Bell, the City Engineer, and the Public Works Director to finalize
coordination for the installation of wayfinding signs, district brand signs, and parking signs across the area. The
project includes 35 wayfinding signs, 13 district brand signs, and 10 parking signs. Due to the number of signs
being installed, the work is proceeding in phases.

This initiative represents a significant step forward in enhancing navigation, reinforcing district identity, and
elevating the overall visitor experience within the FPRA district.

Keep an eye out for the new signs as they go up!

Comprehensive Sign Program
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PARKING INFRASTRUCTURE
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As part of the ongoing improvements to the downtown Fort Pierce parking lot, key enhancements are
scheduled over the coming weeks:

Dumpster Enclosure Installation: Installation of the new dumpster enclosure will commence during the
first week of June. The work is expected to be completed by the end of the month, providing a more
organized and visually cohesive waste management solution for the parking lot.

Sod Installation: New sod will be planted between the last week of May and the first week of June. This
landscaping effort will enhance the aesthetic appeal of the parking lot and contribute to the overall
revitalization of the district.

JCPenney Parking Lot

 87 parking spaces and 6 ADA spaces. 
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As of May 29, 2025, construction at the 1200 Ave D parking lot is progressing rapidly. Crews have begun laying
pavers, and the site is quickly taking shape. Once complete, this new parking lot will be a fantastic addition to the
Lincoln Park area offering improved accessibility and convenience for visitors. Its location, right in front of the Police
Sub Station and Highwaymen Museum, makes it especially valuable, helping to enhance the overall experience for
museum guests and the local community alike. 

PARKING INFRASTRUCTURE
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1200 Avenue D & Means Ct.

We are pleased to announce upcoming enhancements coming to the intersection of Delaware Avenue and 33rd
Street. In response to community feedback and ongoing efforts to enhance traffic flow and safety, the
improvements will provide a smoother, more efficient experience for both drivers and pedestrians.

Kimley-Horn, the engineering consultant, met with the City of Fort Pierce to discuss upgrades to the traffic signal
cabinet. These upgrades are currently being integrated into the 60% engineering design plans, which are
scheduled for submittal in June 2025.

Delaware Ave. and 33rd
Intersection Improvements
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In February 2025, the FPRA entered into a Specific Authorization with Inspire Placemaking Collective to begin the
conceptual design for Marina Park. On April 5, we hosted our first public engagement event at the Saturday Farmers
Market and received fantastic feedback from both residents and visitors. A special highlight was seeing young
children interact with the Elements Board, picking out the features they’d love to see downtown proof that this space
is truly being shaped by all generations. 

M A R I N A  P A R K
In November 2022, the Fort Pierce Redevelopment Agency (FPRA) Board took a major step toward revitalizing the
downtown area by adopting the Downtown Master Plan. This strategic plan aims to enhance Fort Pierce’s core by
building on its greatest assets and creating stronger connections between people, places, and experiences—all while
honoring the city’s history and future potential.

One of the plan’s first major initiatives is Phase 1: the transformation of Marina Square into Marina Park. The goal is
to develop a well-designed public space that can accommodate a variety of uses, from concerts and farmers markets
to family outings and community events. Marina Park will be adaptable, functional, and designed to serve the
evolving needs of downtown Fort Pierce.
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Water Features and Natural Elements are a Top Priority
Water Play
Gardens

Shade Trees (not palm trees)
Wildlife Integration (opportunities to observe and learn about local wildlife)

Avoid Overdevelopment

Restrooms and Basic Amenities Need Attention
Improved Restroom Facilities
Shaded Seating

Nighttime Lighting
Vendor Support ( Electricity & Clean Facilities)

The Farmers Market Is a Community Treasure
The market space by the water and greenspace is deeply loved. Residents want it protected and enhanced with
better surfaces, more power, ADA access, and tree placement that supports tents—not blocks them.

Parking and Transportation Access Must Be Improved
“Parking” was a frequent comment. Calls for better signage, dedicated employee spaces, better integration with trolley/golf
cart shuttles, and accessible transport highlight how central access is important to overall park use and experience.

A Vibrant, Inclusive Gathering Space for All Ages
The park should be “relaxing,” “inviting,” and “community”-oriented—with space for kids, families, and events like music,
movies, and markets.
Community programming is essential—integrating flexible event spaces, live entertainment, and accessible, family-
friendly zones will support year-round activity and foster ongoing community engagement.

KEY TAKEAWAYS: FARMER’S MARKET
COMMUNITY INPUT
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FARMER’S MARKET: ELEMENT BOARD



The Farmer’s Market As A Cornerstone
The Saturday Farmers Market was repeatedly identified as the community’s most accepted use of the park. The
market was not only an economic engine but also a cultural gathering space symbolic of Fort Pierce’s identity.

Desire For A Flexible, Multigenerational Park
Feedback emphasized the importance of creating a space that welcomes people of all ages and accommodates
multiple types of activity. Families requested interactive play areas, splash pads, and kid-friendly design. Older
adults - shade, seating, and accessibility. Stakeholders emphasized flexible programming infrastructure that could
support festivals, casual gathering, and everyday leisure without feeling empty when not in use.

Infrastructure That Supports Use, Not Just Form
From all forms of engagement, there was a constant repetition of improving the existing amenities includes
upgraded restrooms, integrated electrical and water hookups for vendors, lighting, and signage. Thus, not
letting infrastructure dominate the visual character of the park, recommending designs that are embedded,
retractable, or architecturally complementary.

Strengthening The Park’s Natural And Educational Identity
The community is rooted for more green spaces, embracing the lagoons, wildlife and native vegetation. They also
showed a preference for lush Florida landscaping, birdwatching areas and water features which also double up as
educational tools. It was also within the stakeholder’s suggestions for incorporating signage and programming that
highlights the marina’s role as a sponge system. This direction will create environmental awareness and help
establish a contextual identity.

Parking Remain Contested But Crucial
Parking availability was among the most controversial topics. Marina representatives noted the difficulty
for long term marina tenants to walk with equipment and groceries from distant lots, while event
organizers elaborated on frequent conflicts over weekend parking. There is strong support for creative
solutions such as better signage, loading zones, shuttles, and balancing weekday versus weekend needs.

KEY TAKEAWAYS: FRIDAY FEST
 COMMUNITY INPUT
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M A R I N A  P A R K
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As a follow-up to the initial community
engagement workshop, the second workshop
held during the May 2 Friday Fest event focused
on refining the character, design language, and
programming vision for the future park space.
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M A R I N A  P A R K

P A G E  9  |  J U N E  2 0 2 5

The online community survey received over 220 responses, offering valuable insight into the
user base of the park, their priorities, and desired improvements.

Key Findings:
The top three reasons for visiting the park were:

The Farmer’s Market
Waterfront views
Proximity to local businesses

Respondents expressed strong interest in facility enhancements, with the most frequently
cited needs being:

Improved restrooms
Shaded seating areas
Nighttime lighting

Event programming continues to be a significant draw, especially:
Markets
Live music
Food festivals

Notably, more than 75% of respondents rated sustainability as very important, highlighting a
clear public interest in maintaining an ecologically responsible space. The presence of marine
life was also identified as a cherished aspect of the park, indicating strong community
awareness of its environmental value.



DOWNTOWN FESTIVAL STREET
We are pleased to announce the commencement of the development of the 2nd Street Downtown Festival
Street. To bring this vision to life, we are in the process of coordinating with a consultant on a continuing
services contract with the city. A Specific Authorization including a scope and proposal for this work will be
presented to the FPRA Board for approval at the June 10 FPRA meeting and the June 16 City Commision
meeting.

As identified in the Downtown Master Plan, the redevelopment of 2nd Street is aimed at fostering community
engagement, supporting local businesses, and enhancing the overall aesthetic appeal of the area. The
proposed design will transform the space from a traditional roadway into a vibrant, flexible space. Key
objectives of the project include:

Designing a versatile space that supports both vehicle traffic and pedestrian-friendly events.
Enhancing the visual appeal with landscaping, street furniture, and decorative lighting.
Creating an inviting environment that encourages community interaction and attracts visitors.
Ensuring accessibility and safety for all users, including pedestrians and vendors.
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OLD ST. ANASTASIA 
Building on the completed exterior restoration of the Old St. Anastasia building, the Fort Pierce
Redevelopment Agency is moving forward with the next exciting phase in revitalizing the Peacock Arts
District. Both the FPRA Board and City Commission have approved the Specific Authorization with
consultant Cotleur & Hearing to develop a comprehensive master plan for the historic building and
surrounding parcels.

This phase will include community engagement, a feasibility study, historic preservation planning, and
conceptual development for three key parcels marking a major milestone in this long-anticipated effort.

The project officially kicks off with a meeting on Tuesday, June 3, bringing together FPRA staff, city
department heads, Cotleur & Hearing, and their subconsultants to set expectations and begin the
collaborative process.

We’re thrilled to be advancing this visionary plan toward a vibrant and creative future for the Peacock
Arts District!

Master Plan



The FPRA is currently working with the Treasure Coast Regional Planning Council (TCRPC) to establish an
interlocal agreement for the development of the Lincoln Park Master Plan. The agreement is anticipated to go
before the FPRA Board for consideration at its June 13th meeting.

The Lincoln Park Master Plan will be a community-driven initiative aimed at revitalizing and strengthening the
Lincoln Park neighborhood. The study area is bounded by Orange Avenue to the south, 33rd Street to the west,
Taylor Creek to the north, and U.S. Highway 1 to the east.

The plan will focus on neighborhood stabilization and strategic investment through infill housing, the
redevelopment of vacant properties, and efforts to attract and retain local businesses. A major component of
the plan will be the revitalization of Avenue D, Lincoln Park’s historic business corridor, through targeted
strategies to support its economic and cultural renewal.

Extensive community input will be central to the planning process, ensuring the perspectives and priorities of
residents, business owners, and other stakeholders guide the plan’s development.

The final master plan will include recommendations and best practices for encouraging sustainable investment
that honors the neighborhood’s rich history and cultural heritage. It will also build upon previous planning
efforts, including the 2024 Lincoln Park Economic Analysis, the 2022 Downtown Master Plan, and the 2020 Fort
Pierce Redevelopment Plan.
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LINCOLN PARK
Master Plan



The Avenue O Beautification Project was initiated as part of the FY25 Project-Based Budget and aims to
enhance the curb appeal and overall aesthetics of the Avenue O gateway into the Lincoln Park District.
Recently, FPRA staff collaborated with a landscape professional to assess suitable planting areas and
recommend plant species appropriate for the site conditions along the eastern end of Avenue O and US
Highway 1. We are currently working with the Purchasing and Public Works departments to finalize the next
steps and advance the project.
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AVENUE O
Beautification Project



FPRA MURAL PROGRAM
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The FPRA is excited to share progress on the Call for Artists for a mural on the exterior back wall of the
iconic Sunrise Theatre. Submissions were accepted through the CAFÉ (Call for Entry) platform, closing on
Friday, May 16, 2025. The response was enthusiastic, with over 70 submissions received. After reviewing
all entries for eligibility, staff narrowed it down to 33 qualified artists. These submissions, including
proposed designs and artist portfolios, were presented to the CRA Advisory Committee for review and
evaluation.

Following their deliberation, the committee passed a motion recommending that the FPRA Board allow
the community to select the final mural design through a public poll, choosing from the top three artist
submissions. As part of the final design, staff requested that the selected artists modify their original
concepts to incorporate the entire exterior of the back of the building, ensuring the final mural fully
embraces the scale and visibility of the space.

This recommendation will be presented to the FPRA Board for consideration at the June 10 meeting. If
approved, the next phase will engage the community in selecting a design that reflects local identity and
enhances the cultural presence of the Sunrise Theatre.



130 N. 2nd Street – $40,000

722 Orange Avenue – $5,760

601 Atlantic Avenue – $10,000

A Call for Artists will be
issued for these two
properties, incorporating
the themes proposed by
each property owner.

At the May 13, 2025, meeting, the FPRA Board approved a resolution to formally establish the FPRA Mural
Program. This milestone includes the adoption of program guidelines and standardized agreements for both
property owners and artists. The formalization of the program creates a consistent and transparent framework
for planning, selecting, and implementing mural projects across the FPRA district.

Following this approval, property owners applied for a mural on the property. The CRA Advisory Committee
reviewed three submissions: 130 N. 2  St., 601 Atlantic Ave. and 722 Orange Ave.nd

FPRA MURAL PROGRAM
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With a total budget of $50,000
for FY 2025, the two highest-
ranking properties selected for
mural projects are:

130 N. 2nd Street
601 Atlantic Avenue



Students and families are encouraged to
scan the QR code to learn more and to
apply. 

the Youth Banner Art Showcase, opened on May 5, 2025. This annual program invites K-12 students who reside
in the City of Fort Pierce or are currently enrolled in Fort Pierce schools to participate in a community art
initiative designed to celebrate creativity and local pride.

Students are encouraged to submit original banner designs inspired by one of the following themes:
Fort Pierce Landmarks
Arts & Culture
Nature/Scenic Beauty

Each student may submit one entry, and selected designs will be professionally produced and installed as
streetlight pole banners throughout the Fort Pierce redevelopment area. These banners will not only highlight
the artistic talents of Fort Pierce’s youth but will also add vibrancy and character to public spaces.

The program is fully funded by the FPRA, covering all production and installation costs. It offers young artists a
meaningful opportunity to make a lasting visual impact on their community.

We look forward to celebrating the creativity of Fort Pierce’s youth and enhancing the city’s public spaces
through their inspiring artwork.
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STREETLIGHT POLE BANNER PROGRAM
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Youth Banner Art Showcase

DEADLINE EXTENDED:
MONDAY, JUNE 30



The FPRA Commercial Façade Grant Program is officially reopened. This program is a key initiative aimed at
revitalizing commercial corridors within the FPRA District.

This program supports exterior improvements that reduce blight, enhance curb appeal, and align properties with
current design standards. By investing in the appearance of buildings, the program fosters increased property
values, improved tenant occupancy rates, and strengthened economic development across the district.

Eligible business and property owners may receive a reimbursable matching grant covering 50% of project
costs, up to $25,000. Qualifying improvements include façade restoration, awnings, ADA accessibility upgrades,
and other highly visible enhancements.

With applications now open, property owners are encouraged to take advantage of this opportunity to transform
their buildings and contribute to the continued growth and vibrancy of Fort Pierce.

COMMERCIAL FACADE 
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Grant Program

Now Accepting Applications: 
April 17, 2025 -June 17, 2025

Eligible applicants must be businesses located within the FPRA District.



C O M M E R C I A L  S I G N
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The FPRA is now accepting applications for the Commercial Façade Sign Program!

This program provides reimbursable grants of up to $5,000 per property to help existing businesses upgrade
outdated signage with modern, visually appealing designs. These improvements not only beautify the
community but also increase business visibility, helping to attract new customers and strengthen brand
identity. Eligible applicants must be businesses located within the FPRA District.

The program is currently open and actively accepting applications, reflecting strong interest and engagement
from local property owners. To date, seventeen (17) applications have been approved, resulting in $71,944.30 in
financial assistance awarded for signage upgrades and replacements.

Grant Program

The application window will
stay open until all designated
funds have been distributed.

Eligible applicants must be businesses located within the FPRA District.

First Church Fort Pierce 
610 Orange Ave.

BEFORE AFTER



TThe FPRA Paint Program was created to inspire both commercial and residential property owners to
enhance the exteriors of their buildings. This initiative aims to brighten and revitalize properties within the
FPRA District, contributing to a more vibrant and inviting community.

Through the program, property owners have been able to transform their spaces, fostering a sense of
renewal across the district. By encouraging revitalization, the program helps create more appealing
neighborhoods that attract visitors, residents, and potential homebuyers.

To date, the FPRA Paint Program has approved reimbursements for 47 properties, distributing a total of
$37,832.15. With $12,167.85 still available in the program's budget, there’s plenty of opportunity for property
owners to enhance their exteriors and contribute to the district's transformation.

Of the approved properties, 22 are commercial establishments, showcasing the program’s role in boosting
the appeal of local businesses. Meanwhile, 25 residential properties have benefited, highlighting their
success in encouraging homeowner pride and investment.

PAINT PROGRAM
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The Paint Program is Coming Back!
Applications Opening Soon!

Before After

1214 N. 13  STREETTH

Residential  & Commercial Properties



Mon-Wed: 8am-6pm
Thursday: 8am-8pm
Friday: 8am-10pm
Saturday: 10am-10pm
Sunday: 10am-8pm

SERVICE HOURS

FREEBEE

Freebee has been proudly serving Fort Pierce for 2 years, offering free, on-demand rides to residents
and visitors. Whether you're heading to the beach, downtown, or your favorite local restaurant,
Freebee makes it easy to explore some of the best spots in town—without the hassle of parking.
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SERVICE INFORMATION:

Coverage Areas: Inner Zone encompasses the commercial zone where Freebee rides can either start
and/or end. Outer Zone refers to the area surrounding the inner zone where Freebee rides can travel
through, rides must start or finish within the inner zone.

Accessibility Features: Freebee accommodates individuals with disabilities, ensuring comfortable and
safe transportation. To request the ADA vehicle, call 855-918-3733 or request via the Freebee app.

Age Restriction: Freebee's services are exclusively available to individuals ages 18 and older.

855.918.3733
Contact Us

Your Free Ride Around Town 

Freebee App Update: 211 Resource Link Added

Following a recommendation from Board Member Johnson at the May
FPRA meeting, a valuable new feature has been added to the Freebee app. 

As of May 20, the app now includes a direct link to 211, a vital resource that
connects individuals with a wide range of community services, including
housing assistance, mental health support, food programs, and more.

This addition enhances the app’s utility by providing quick and easy access
to essential services for those in need. 
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App Rides Flag Downs
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FREEBEE

As the Freebee service continues to grow in popularity, we want to provide an update on how vehicle
scheduling works and share some recent ridership data that reflects the program's success.

Service Hours & Vehicle Rotation
Freebee operates under a contract that provides 70 hours of service per week, per vehicle, within a
total service window of 78 hours. To make the most of these hours and ensure coverage during the
busiest times of day, vehicles are scheduled in staggered shifts rather than all running
simultaneously.

This scheduling model allows Freebee to:
Maximize coverage during peak usage 
Maintain a consistent presence throughout the service day
Stay within the contracted service hours while meeting demand

Service Schedule by Day
Monday to Wednesday: 8 AM – 6 PM (10-hour shifts)
Friday: 8 AM – 10 PM (14-hour shifts)

Drivers complete any final ride requests before ending their shifts.

Ridership Growth
Since launching the fifth vehicle in mid-December, the impact on ridership has been substantial. The
additional vehicle has allowed Freebee to expand service availability and better meet community
demand. Ridership continues to increase and increasingly valuable transportation option for Fort
Pierce residents and visitors.
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Your Free Ride Around Town 
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SURPLUS PROPERTY
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The restoration of Fort Pierce’s neighborhoods is a key strategy to revitalizing the FPRA. An effective strategy to
accomplish this goal is by selling surplus property owned by the FPRA. When the FPRA Board formally designates a
property as surplus, it will be put up for sale to the public through a Request for Bids.

In 2024, the FPRA conveyed two surplus properties located at 424 and 426 Douglas Court to Eastern Capital
Investments. The developer obtained building permits in December, began construction in January, and successfully
met all three development milestones outlined in the Surplus Property Sale Agreement, including securing
Certificates of Occupancy in May 2025.

The project includes two custom-built 3-bedroom, 2-bath homes, each exceeding 1,300 square feet of living space. As
of May 29, 2025, construction is complete. In alignment with the developer’s RFP proposal, 424 Douglas Ct. is under
contract for rent and 426 Douglas Ct. is currently listed for sale.

This project supports the FPRA’s ongoing efforts to enhance neighborhood revitalization by replacing substandard
structures with high-quality, new housing and by expanding the diversity of the local housing stock.

424 Douglas Ct. 426 Douglas Ct.



The completion of the Florida Highwaymen Museum building renovation has been slightly delayed due to
the failure of the Fire Alarm inspection. To resolve this, a new shunt programming module has been
ordered and is expected to arrive by June 5th. Additionally, alarm system drawings must be revised for
Fire Marshal’s review and approval to ensure compliance. Before moving to exterior improvements, four
key change orders require FPRA approval. The City Attorney is currently reviewing the proposed revisions.
An extension to the grant agreement has been requested and is expected to be approved by the
Department of State. This allows the renovation to continue until December 31, 2025.

Meanwhile, the Arts and Culture Advisory Board has selected an artist to paint a mural on the museum’s
exterior and finalized the selection of eight Highwaymen paintings to be featured on for four mosaic
benches to be installed in the paver garden of the Highwaymen Museum. These recommendations will be
submitted to the City Commission for approval.

Efforts remain focused on addressing challenges, finalizing approvals, and ensuring the successful
completion of the project.

HIGHWAYMEN MUSEUM
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A Celebration of Art and Legacy 



INCUBATE NEIGHBORHOOD CENTER
At the December 10th meeting, the FPRA Board approved moving forward with amending the Lease
agreement with Incubate Neighborhood Center (INC). This amendment is intended to clarify and
define additional responsibilities between INC and the FPRA, ensuring both parties have a clear
understanding of their roles and obligations.

With assistance from the City Attorney's office, staff is currently reviewing the funding
agreement to determine the best approach for proceeding with repairs and improvements to the
Means Court Building.
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S U N R I S E  T H E A T R E

Request For Proposals
The City of Fort Pierce issued a Request for Proposals (RFP) on Tuesday, January 28, 2025, to identify and
establish a partnership with a qualified concessionaire to staff, operate, and program the historic Sunrise
Theatre. The deadline for submission of Request for Proposals was March 27, 2025.

More details and the RFP are available on the City’s website at https://cityoffortpierce.com/Bids.aspx?CatID=17
 
This initiative reflects the City’s dedication to enhancing the operations and offerings of the Sunrise Theatre
while ensuring its long-term financial sustainability. By exploring the option of contracting with an external
management entity, the City seeks to bring in fresh ideas, innovative programming, and expanded resources
that will elevate the theatre’s profile as a vibrant cultural hub.

The City envisions this collaboration introducing dynamic and diverse programming, improving the experience
for patrons, and fostering stronger community engagement. The selected partner will align with the values and
vision of the Sunrise Theatre, preserving its historical significance while advancing its role as a cornerstone of
arts and culture in Fort Pierce.

An Initial Evaluation Committee meeting was held on May 18, 2025 to review the submitted proposals.
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https://cityoffortpierce.com/Bids.aspx?CatID=17.
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COMMUNITY POLICING
NORTH 25th STREET

During the month of April 2025, there were a total of 17 FPRA details worked for the North 25th area from Avenue
O to Avenue M. There were 55 calls for service during the detail times. Disturbances were the top reasons for the
calls.

Table - Calls for service in North 25th Street area

Detail Officers assigned to patrol North 25th
Street from Avenue O to Avenue M are
responsible for ensuring the safety and
security of residents and businesses and
primarily to address and mitigate the
disturbances caused by excessive noise in the
area.

PATROL AREA

W e d n e s d a y s  
1 1 : 0 0 P M  –  2 : 0 0 A M

HOURS OF PATROL
S a t u r d a y s
1 0 : 0 0 P M  –  2 : 0 0 A M

F r i d a y s
9 : 0 0 P M  –  2 : 0 0 A M

S u n d a y s
6 : 0 0 P M  –  1 1 : 0 0 P M

*Note the updates provided in this section are one month behind to allow ample time for data collection and reporting.

During this time, 0 case reports were completed.:
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COMMUNITY POLICING
DOWNTOWN

*Note the updates provided in this section are one month behind to allow ample time for data collection and reporting.

During the month of April 2025, there were a total of 20 FPRA details working for the Downtown area. There were
77 calls for service during the detail times. The top activities logged were patrols and traffic stops.

During this time 8 case reports were
completed.

4 Vehicle Accidents
2 Recovered Property
Traffic Stop
Suspicious Incident

Map - Calls for service in Downtown area

The Downtown area is east of US1,
between Seaway Drive and Citrus
Avenue with extra patrol of the
Galleria (Orange / Avenue 2nd
Street) and the alleyways between
113 and 121 N 2nd (Kraaz and Kraaz
Building and FRLS building).

PATROL AREA

F r i d a y s  
6 : 3 0 P M  –  2 : 3 0 A M

S u n d a y s
8 : 0 0 A M  –  1 2 : 0 0 P M

S a t u r d a y s
8 : 0 0 A M  –  2 : 0 0 P M
3 : 0 0 P M  –  9 : 0 0 P M
9 : 0 0 P M  –  3 : 0 0 A M

HOURS OF PATROL

*Note: Two (2) officers on each shfit.
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COMMUNITY POLICING
JETTY PARK
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*Note the updates provided in this section are one month behind to allow ample time for data collection and reporting.

During the month of April 2025, there were a total of 12 FPRA details working for the Jetty Park area. There were
19 calls for service during the detail times.

During this time, 1 case report was
completed.

F r i d a y s  
7 : 0 0 P M  –  1 : 0 0 A M

HOURS OF PATROL

S u n d a y s
8 : 0 0 P M  –  1 2 : 0 0 A M

S a t u r d a y s
7 : 0 0 P M  –  2 : 0 0 A M

Off-duty officers assigned to patrol Jetty Park and its surrounding areas are responsible for ensuring the
safety and security of park visitors, the parking lots, Jetty boardwalk, beach area, and adjacent businesses. 

PATROL AREA

Table - Calls for service in Jetty Park  area
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Recovered Property



SCHOOL RESOURCE OFFICERS
SRO Markeis Washington
Dan McCarty Middle School
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SRO Markeis Washington conducted a fire drill
and a lock down drill at Dan McCarty for the
month of April. In addition, SRO Washington
conducted one school threat investigation that
resulted in no threat to the school. Also, for the
month of April SRO Washington completed a
recovery of a missing juvenile that resulted in
being one of her students. SRO Washington
efforts continue to make students and staff safe
while at Dan McCarty Middle. SRO Washington
Participated in the 8th grade school event.

SRO Jorge Goz continues to work alongside C.A Moore
K-6 Administration as he attended this month’s safety
meeting and provided recommendation campus
safety. SRO Goz keeps supporting the safety patrol
program and running the C.A Moore student food bank.
SRO Goz assisted with the completion of a fire drill and
lock down drill at C.A Moore K-6. SRO Goz Conducts
daily meeting with C.A Moore Safety Patrol regarding
concerns from the students that attend the school. SRO
Goz also continues to mentor students in order to
improve their behavior and academic status. SRO Goz
with School administration coordinated a car parade to
excite and show support to the C.A Moore student’s
that the community believs in them during their state
exam period. SRO Goz Coordinated with grace pack and
the Britney Lee Foundation in order for students of the
Safety patrol group to provide Easter Baskets for
students that receive meals from the school pantry.

SRO Jorge Goz
C.A. Moore

Both School Resource Officers (SROs) continue to strengthen the relationship between the Police Department and
students—the future leaders of Fort Pierce. They also take pride in maintaining safe school campuses through a
strong partnership with school staff and administration.
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Map - Calls for service in North 25th Street area
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