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Where we started.

In Metro Phoenix

Geared for Growth campaign. ) Goodyearis

Geared for Growth

e Originated in 2015

« Positioned the city as young, developing, and
preparing for growth

For Advanced Manufacturing Q""

. Targetgd the manufacturing, distribution, and ) Goodyearis
industrial market sectors Geared for Growth

« Conveyed growth potential for businesses




Why we are rebranding.

The power of a brand.

« Establishes a specific identity

* Inspires and educates decision makers

* Builds trust

« Capitalizes on differentiators

« Articulates the mission, vision, and values
« Conveys a personality and voice of its own

* Promises truth and reality



Highnoon



The brand
process.




The brand process.

Brand intelligence.

« Stakeholder interviews and survey
« Competitors
 Brand audit

« Key takeaways



The brand process.

Key takeaways.

* Pro-business mindset - creating a true partnership
» Sense of pride in the city

» Lack of a distinct identity/uniqueness

* Economic Development described as...

» Professional with a can-do attitude
» Data-driven, serious, innovative

» City of Goodyear described as....
* Fun and light-hearted



|dentity
creation.




Identity creation.

Brand dimensions

WHAT the brand is:
Goodyear Economic Development is an Adaptable Advocate

WHY the brand exists:
Goodyear Economic Development is driven by Exceptional Devotion

WHO brings the brand to life:
The Goodyear Economic Development team demonstrates Audacious Grit

HOW the brand comes to life:
Goodyear Economic Development creates Personable Partnerships



Identity creation.

Mission and vision.

Goodyear Economic Development’s MISSION is to provide organizations with
the highest standard of quality and service through passionate collaboration and

business dexterity.

The Goodyear Economic Development’s VISION is to be a catalyst for excellence
and embody the community of the future.



Youre in

Good

company.

J

The visual campaign brand element
emphasizes differentiators such as a
skilled workforce, sense of

community, and growth potential.

Additionally, this concept highlights

the brand dimensions of Adaptable

Advocacy, Personable Partnerships
and showcases a confident yet
approachable brand character.

Goodyear | sz

Arizona



Identity creation. .

Industry

R/
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ldentity creation.
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Skilled Worker

Imagery. .J.
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|dentity creation.

General Lifestyle

Imagery.
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Identity creation.
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Next
steps.




L~ AzBumness -
Trade Publications S‘T

SELECT G E |
ged

Print Ads:

AZ Business magazine
AZRE

Area Development
Site Selection

\”

Circulation:
160,000 magazines annually
(average 32,000 per issue)

.’
7

REI.ENTL?S
SUGGESS

||| wroe 14 s 46 = 73

Readership:
625,000 impressions annually
(average 125,000 per issue)




Next steps.
Google

. L] o
Dlgltal AdS. Ad - developgoodyearaz.com aviation and aerospace
Google Advertising . City of Goodyear - Aviation, Aerospace iR 1 i ”
4 Retail, Class A Office, Technology
LI n ked I n You're in Good Company when locating

your business in Goodyear.

Area Development
Site Selection
AZ Big Media

Aviation Research and
Development

Impressions:
Estimated 12 mi||i0n+ annua”y You’re in Good Company. Locate

your business in Goodyear, Arizona

City of Goodyear Econimic Development



Next steps.

Digital Advertising

Digital Ads:
Google Advertising
LinkedIn
Area Development
Site Selection
AZ Big Media

Impressions:
Estimated 12 million+ annually




Next steps.

Digital Advertising

Digital Ads:
Google Advertising
LinkedIn
Area Development

Site Selection
AZ Big Media

Impressions:
Estimated 12 million+ annually

ARFADEVELOPMENT

FOLLOW W P searcy

2021 Gold & Si ovel  Where's the Talent: Jobs A Turn

State Resources .
*  Manufacturing
Shte Selection Plant

SITE SELECTION FACILITY PLANNING WORKFORCE DEVELOPMENT BUSINESS+PLACE AD EDITORIAL BOARD

Home to
big businesses.

When you move 1o Goodyear, you'rs in good company.

— —% 2021 Gold & Silver Shovel Awards Project of

the Year: Tesla Picks Texas for Its Latest

seal the doal

2021 Gold & Silver Shovel Awards Project of
the Year: Microsoft Chooses Atlanta For
New Al/Cloud Comg cility

2021 Gold & Silver Shovel Awards
Recognize State and Local Economic
Development Efforts

2021 Gold & Silver Shovel Awards Project of
the Year: Centene Chooses Charlotte for

% Kx,,mulllln lulnou Hub

Approac n to

Outlook in the Fastest
Growing U.S. Cities

Area Dovelopment RECENT FEATURES

NEWS (TEMS AROUND THE WES

A Renewed
Focus on
Workforce
Diversity

A New
Approach to
Energy Savings
for Your Next

Speed to Market
Latest Trends in  Is Key in

tha ITnductrial Tandina Hiah-



Next steps.

Digital Advertising

Digital Ads:
Google Advertising
LinkedIn
Area Development

Site Selection
AZ Big Media

Impressions:
Estimated 12 million+ annually

SITE

SELECTION

MAGAZINE

OnEEON

ISSUES DIGITAL MAGAZINE NEWSLETTER ADVERTISE INDUSTRY ABOUT
& ARCHIVES EDITION SUBSCRIPTIONS SUBSCRIPTIONS WITH US EVENTS SITE SELECTION

FLORIDA POWER & LIGHT COMPANY

How FPL Powers the Tech Landscape in Florida

[y W viesonons v oS

HEALTH TECH & LIFE SCIENCE CENTERS
‘Line of Sight’ Drives Fujifilm
Diosynth Biotechnologies’ $2B
Project to North Carolina

w o y have to

WATER SUPPLY
Could This Be the Dawn of the
Water Belt

NORTH AMERICAN AUTOMOTIVE
Demand Puts EV Battery

Q&A AMAZON

Working Backwards from the
Customer Drives Amazon’s
Relentless Forward Momentum
2 = d of

NEW! QUEBEC
Québectricity

Two electric mobility projects pick Québec

NEW! KENTUCKY
From Hoop Dreams to
Workforce Reality

highly

FLORIDA
Florida & the Healing Powers
of Sunshine

OHIO
How a Fintech’s HQ2 Search
Ended in Ohio’s Capital City

with GM.

UNITED KINGDOM
Evolving by Devolving

You're in

Good

company.

NEW! FLORIDA POWER & LIGHT COMPANY
How FPL Powers the Tech
Landscape in Florida

NEW! SOUTH CAROLINA PORTS
AUTHORITY

History in the Making

SALT RIVER PROJECT, ARIZONA
Where Water Resiliency Is at
Full Pool




Next steps. AZBIGMEDIA

Digital Advertising

Digital Ads:
Google Advertising
LinkedIn
Area Development
Site Selection
AZ Big Media

Impressions:
Estimated 12 million+ annually




Next steps.

You're in

Good
company.

The only limit is your imagination.




Next steps.

You're in

Good
company.

The only limit is your imagination.
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Next steps.

Home to

big businesses.

When you move to Goodyear, you’re in good company.




Next steps.

You're in

Good

company.

Home to big businesses.

=\

When you move to Goodyear,
you’re in good company.



Next steps.

Explore the

Possibilities.
-
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ECONOMIC DEVELOPMENT




Next steps.

You're in

Good

company.

abb

Explore the
~ Possibilities.



Thank you.

CITY OF

Goodyear | s
Arizona



