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Project Overview

Like many public agencies across the nation, the City of La Habra is 
grappling with how best to communicate with stakeholders during a time 
of significant turbulence, change and challenges in government, the 
media and how people access and interact with information. City officials 
recognize the importance of having the best possible communications 
infrastructure and strategy in place to achieve the following goals:

•  Share news and information in a timely way with the greatest impact 
using the least amount of resources

•  Communicate the value the city provides residents, businesses and 
visitors

•  Raise and strengthen the city’s profile at the local and regional level
•  Recruit and retain top talent
•  Enhance morale
•  Partner with the business community and key stakeholders to 

enhance civic pride
•  Employ communications strategies to help build a sustainable, 

thriving city government 
•  Ensure coordinated messaging with the city and other departments 

Cornerstone Communications looks forward 
to working with La Habra to create a proactive 
communications infrastructure and program 
to help develop positive and productive 
relationships with key stakeholders in the 
media and community at large.

Audiences
•  Residents
•  Policy leaders
•  Employees
•  Business community
•  The media/social media influencers 
•  Prospective new businesses
•  Neighboring communities 
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Scope of Work 

Cornerstone Communications will work with the City’s 
leadership team to create an eight-page newspaper to keep 
the community informed about:

•  City news
•  Events
•  Opportunities to get involved or provide input
•  Public safety
•  Recreational opportunities
•  Development
•  Youth sports
•  Public works
•  School news
•  Nonprofits groups
•  Sports news
•  Feature stories about the people who make La Habra tick

The work will include:
•  Writing
•  Photography
•  Printing
•  Design of English and Spanish editions
•  Translation 
•  Distribution 
•  Social media/digital consultation on presentation of the 

newspaper content
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La Habra Life
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About Us

Cornerstone Communications offers its clients the perfect marriage of media and public relations savvy.  
Our team is composed of both award-winning, veteran journalists from major media outlets and seasoned 
public relations and corporate communications executives with a proven record of effective, strategic 
communications campaigns resulting in top-tier media placements, successful crisis communications and 
impactful community relations programs. Our strong approach and high ethical standards help our clients 
increase awareness, build trust and accomplish their communications goals.
 
We know how to create thoughtful, strategic media pitches – the type that editors and reporters respond to 
– to effectively tell our clients’ stories. We also have years of community outreach and governmental affairs 
experience to help you achieve your business plan goals and objectives.

Our client roster includes Hoag 
Hospital, Irvine Company, United 

Way of Orange County, the City of 
Westminster, Sunset Development 
and several other top businesses, 

government agencies and nonprofits.
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Project Team

John Christensen, Principal 
John brings his 30-plus years as a strategic communications leader and co-founder of 
Cornerstone Communications. He previously served 10 years at the Irvine Company, where 
as vice president of media relations, John managed the company’s daily media relations and 
crisis management for all of the various business divisions (corporate, apartments, office, 
residential home sales, retail).  He provided strategic communications counsel to senior 
management and participated in the creation of communication strategies and initiatives to 
advance the company’s efforts to secure development approvals and maintain the company’s 
image.  John joined the Irvine Company after spending a decade with the Portland Trail 
Blazers of the National Basketball Association. As the Director of Sports Communications, he 
served as the club’s liaison between the media and the team, coordinating requests from local, 
national and international media. He was also invited by USA Basketball to serve as part of the 
communications team supporting the 1992 “Dream Team,” which won the Gold Medal in the 
Summer Olympics in Barcelona, Spain.

Kathleen Freed, Principal  
Kathleen brings senior executive level management and communications experience with a 
long history of working in the public and private sectors. She has proven success in designing 
and managing multifaceted communications campaigns that include media relations, internal 
communications, community relations, public affairs, event planning and interactive marketing.  
She co-founded Cornerstone Communications after serving 12 years as part of the senior 
executive management team at the Irvine Company.  During her tenure, she provided strategic 
counsel on approach, positioning and execution of the company’s open space and education 
communications campaigns, designed to support business plan goals and reinforce the 
company’s brand.  She previously spent 10 years as a policy advisor on social service, land use 
planning and environmental issues at the County of Orange, also serving as an advisor to the 
County’s CEO during a time of fundamental change for the organization. She led the design 
and implementation of an integrated strategic planning process that resulted in corporate 
visioning, restructuring, business planning and performance measurements.  
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Elysse James, Senior Director 
Elysse has more than 12 years of journalism experience, including nine years as a reporter 
and editor at The Orange County Register covering crime and safety, countywide education, 
local government, news, features, and business. Since joining Cornerstone, she has served 
as project manager to key clients including the City of Westminster, Capistrano Valley Unified 
School District and First 5 California. Elysse is adept at creating communications plan, writing 
and editing. She has helped secure placement for her clients in major publications and media 
outlets locally and nationally. Elysse was part of Cornerstone’s Behind the Badge team, 
providing content strategy for social media channels and contributing to BTB’s phenomenal 
engagement and growth.

Bill Rams, Principal 
Bill is a senior-level communications executive with extensive media relations experience and 
relationships. Merging traditional tactics and new tools such as social media, he has developed 
and managed successful communications programs that directly led to increased profiles and 
profits for private clients in real estate, law and education, and heightened positive awareness 
for public ones in municipal government and law enforcement.  He co-founded Cornerstone 
Communications after serving five years as Media Relations Director at the Irvine Company, and 
nine years as a police and investigative reporter at the Orange County Register.  
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Case Study – Behind The Badge

Overview
Behind the Badge shares news 

and features from a public-safety 
perspective reporting on stories 
the mainstream media can’t - or 

won’t - about the men and women 
who keep us safe.

Results
We have published 3,500 articles 
and videos, amassed more than 

140,000 social media fans, reached 
tens of millions of people and have 

won 45 awards from the Orange 
County Press Club. The content has 
been picked up by local, regional 

and national media. 
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Case Study – Hoag Memorial Hospital

Overview
Position Hoag as a trusted and 

nationally recognized health care 
leader by garnering a steady and 

consistent stream of positive press to 
aid in increasing patient population 
and distinguishing Hoag from other 

hospitals in the region.

Results
Since our engagement began in 

2012, Cornerstone Communications 
has secured 1,313 stories valued at 

$9,289,389 in local, regional, national 
and health trade publications 

including the New York Times, U.S. 
News & World Report, ABC News, 
Inside Edition, the Orange County 

Business Journal, the Orange County 
Register, KABC7 and KCBS2/ KCAL9, 

Becker’s Hospital Review and the 
Physicians News Network.
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Case Study – CUSDInsider

Overview
As the mainstream media continues to change, 

CUSDInsider.org has become a valued news source 
for Capistrano Unified School District families, 

employees and community members.

Results
In just over a year, we have published hundreds of 
articles and videos, amassed more than 160,000 

readers, generated several follow-up articles from 
the mainstream media and earned an Orange 

County Press Club award for photography.
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Case Study – Irvine Company Office Properties - California Portfolio

Overview
Position Irvine Company Office 

Properties portfolio as the premier 
provider of office space in California to 
attract new, and retain current, tenants 

and engage brokers.

Results
Cornerstone Communications secured 

strategic placements with coverage 
in key local market media outlets, 
including the Los Angeles Times, 

San Diego Union Tribune, San Diego 
Business Journal, Orange County 

Business Journal and San Jose 
Mercury News. 
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Project Fees

For production design, photography, writing, printing, purchasing updated mailing lists, translating 
to a Spanish version that cover the entire city and distribution of 26,000 English-version copies, 

the cost will be $40,000 per edition or $160,000 for four editions over the course of a year. 



Conclusion

Thank you for considering Cornerstone Communications as your 
strategic communications partner for this once-in-a-lifetime project.  

Cornerstone Communications   |   9840 Research Drive, Suite 200, Irvine, CA 92618   |   cornerstonecomms.com   |   949-735-0394


