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Branding 

CITY OF RAMSEY COLOR PALETTE (NEW 2023)

PMS	 P 108-16

CMYK	 100/45/0/59

RGB	 0/58/105

HEX	 #003A69

PMS	 P 19-2

CMYK	 18/32/65/5

RGB	 199/165/85

HEX	 #C7A555

Primary Color Palette

PMS	 P 39-15

CMYK	 13/72/76/39

RGB	 135/44/37

HEX	 #872C25

PMS	 P 165-8

CMYK	 37/10/95/38

RGB	 100/142/8

HEX	 #648E08

Secondary Color Palette

Revised 5_2023

— 12 —

CITY OF RAMSEY COLOR PALETTE

PMS 2955 – 60% TINT

PMS 174 – 60% TINT

PMS 2955 – 80% TINT

PMS 174 – 80% TINT

PMS 2955
CMYK 99 / 37 / 6 / 41
RGB 53 / 87 / 119
HEX #355777

PMS 174
CMYK 10 / 64 / 90 / 21
RGB 156 / 91 / 77
HEX #9C5B4D

PMS 465
CMYK 23 / 32 / 72 / 8
RGB 175 / 151 / 113
HEX #AF9771

PMS 384
CMYK 27 / 6 / 95 / 28
RGB 129 / 136 / 60
HEX #81883C

PMS 465 – 40% TINT

PMS 384 – 80% TINT

WHITE/PAPER

PMS 384 – 60% TINT

Primary Color Palette

Secondary Color Palette

CITY OF RAMSEY COLOR PALETTE (PREVIOUS)

I asked permission from Mayor Kuzma and City Administrator Hagen to make Ramsey’s branding color palette more 
vibrant to reflect the City’s energy. The top set of colors has not strayed far from the original, yet looks fresher.
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Name Here
Title Here

000.000.0000 Direct
000.000.0000 Cell
emailhere@cityoframsey.com

7550 Sunwood Drive NW
Ramsey, MN 55303
763.427.1410 City Hall
763.427.5543 Fax
www.cityoframsey.com

Branding� Stationery 

Once the colors were approved, all of the City’s stationery was revamped. Some examples are below.

Name
Title

000.000.0000 Direct
000.000.0000 Cell
email@cityoframsey.com

7550 Sunwood Drive NW
Ramsey, MN 55303
763.427.1410 City Hall
763.000.0000 Fax
www.cityoframsey.com

NEW 2023 PREVIOUS

7550 Sunwood Drive NW • Ramsey, MN 55303

City Hall: 763.427.1410 • Fax: 763.427.5543

www.cityoframsey.com

It is our mission to work together to responsibly grow our community,  
and to provide quality, cost-effective, and efficient government services.

PREVIOUS

7550 Sunwood Drive NW • Ramsey, MN 55303

City Hall: 763.427.1410 • Fax: 763.427.5543

www.cityoframsey.com

It is our mission to work together to responsibly grow our community,  
and to provide quality, cost-effective and efficient government services.

NEW 2023

Note: These stationery color changes will be made as the City runs out of the stock on hand.
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Projects� New Resident Packet

The next few pages will be samples of some of the projects I have been working on. In some cases there will be before and 
after samples.

NEW RESIDENT PACKET (2023)

NEW RESIDENT PACKET (PREVIOUS)

 

 

7550 Sunwood Drive NW ● Ramsey, MN 55303 

City Hall: 763.427.1410 ● Fax: 763.427.5543 

www.cityoframsey.com 

It is our mission to work together to responsibly grow our community, and to provide quality, cost-effective and efficient government services. 

 
  
  
 
 
 
Dear New Resident/Business:  
  

Welcome to Ramsey! We’re glad you’re here. Once you get settled in, we thought you’d like to know 
a little bit more about the services we offer at the City of Ramsey.  
 

City Council Meetings – Meetings of the City Council are held on the 2nd and 4th Tuesdays of each 
month at 7:00 pm at the Ramsey Municipal Center, 7550 Sunwood Drive NW. After the meeting is 
convened at 7:00 pm, the floor is open for citizen input. Your feedback is always welcome.  
 

Dogs – Dogs in public spaces must have some type of identification (vet tags, owner applied tags or 
microchip). Dogs must be under the control of the owner when they are off of the owner’s property. 
Dog excrement in public spaces must be removed immediately by the owner and disposed of in a 
proper receptacle. Please call the Ramsey Police Department for animal complaints or lost/recovered 
animals. Four or more dogs per household require a kennel license. Contact the City community 
development department for this license.  
 

Parking - There is No Parking on City streets from 2:00 am to 6:00 am year round.  
 

Recycling - Your recycling is provided every other Monday. You’ll need to do two things to set up 
this service. The first is to call Ace Solid Waste at 763-427-3110 or email 
Service@AceSolidWaste.com to have a recycling cart delivered to your home. Next you’ll need to 
call us at the City at 763-576-4343 to set up your billing account. Acceptable recyclable materials are 
listed on the cart. Recyclables should be cleaned, but separating of materials is not required. Each 
household is charged $8.85 per quarter (equivalent to $2.95 per month) for recycling. 
 

Refuse – Ramsey residents are required to have refuse service provided by a licensed hauler. A list of 
licensed haulers is enclosed in this packet. All haulers collect refuse on Monday. 
 

Organics – We also offer an Organics Recycling Drop-Off program available at no additional cost.  
A starter kit is available at City Hall from the Planning Division.  Details on the program can be found 
at www.cityoframsey.com/organics. 
 

Utility Billing - All City service billings, including streetlights, sewer and water, recycling and storm 
water drainage, are handled by the City. To establish services or if you have billing questions, give us 
a call at: 763-576-4343 or visit www.cityoframsey.com/250/utility-billing. 
 

Property Taxes – If you have questions about your property tax bill, contact the Anoka County 
Assessor’s Office at 763-323-5400.  
  
Again, welcome to the City of Ramsey! Please call the City offices at 763-427-1410 with questions.    

Sincerely, 

 
Mark Kuzma  
Mayor, City of Ramsey  
763-576-4367 

 
 
 
 

MAYOR AND COUNCIL 
  

 Mayor          Term Expiration  
Mayor Mark Kuzma At Large  1-6-2025 
763-576-4367    (VM)     
mkuzma@cityoframsey.com 
 

    

      
Councilmembers      
Chris Riley At Large 1-4-2027 
763-576-4368    (VM)   
criley@cityoframsey.com      
      
Chelsee Howell  At Large  1-6-2025 
 763-576-4362       (VM)     
chowell@cityoframsey.com   
      
Michael Olson   Ward 1  1-4-2027 
763-576-4363      (VM)     
rheineman@cityoframsey.com     
      
Matt Woestehoff  Ward 2  1-6-2025 
763-576-4366    (VM)      
mwoestehoff@cityoframsey.com     
     
Dan Specht Ward 3  1-4-2027 
763-576-4361   (VM)     
dspecht@cityoframsey.com      

      
Debra Musgrove Ward 4  1-6-2025 
763-576-4360   (VM)     
dmusgrove@cityoframsey.com     
  
City Council Meetings are open to the public and are held on the second and fourth Tuesday of 
each month at 7:00 pm at the Ramsey Municipal Center, 7550 Sunwood Drive, NW. After the meeting 
is convened at 7:00 pm, the floor is open for citizen input. Meetings are broadcast live on QCTV 
Channel 16 with periodic repeat broadcasts.  

 
 
GARBAGE HAULERS      
Residential & Commercial      
      
Ace Solid Waste, Inc.    763-427-3110     Aspen Waste Systems, Inc.     612-884-8008 
6601 McKinley Street NW 
Ramsey, MN  55303  

  2951 Weeks Avenue SE 
Minneapolis, MN   55414  

www.acesolidwaste.com      www.aspenwaste.com     
      
Curbside Waste INC      763-504-2872    LePage & Sons   763-757-7100 
4025 85th Avenue North 
Brooklyn Park, MN   55444 

  23602 University Avenue NW 
Bethel, MN   55005 

  www.lepageandsons.com 
   
Randy’s Sanitation, Inc.     763-972-3335  Republic Services     763-784-2104 
5625 Quam Avenue NW 
St. Michael, MN   55376 

  8661 Rendova Street NE 
Circle Pines, MN   55014 

www.randyssanitation.com   www.republicservices.com  
   
Walters Recycling & Refuse Inc. 763-780-
8494 

 Waste Management of MN Inc. 
952-890-1100 

2830 101st Avenue NE  
Blaine, MN 55449 

 10050 Naples Street NE 
Blaine, MN   55449 

www.waltersrecycling.com   www.wmtwincities.com 
   
      
LIBRARY        POST OFFICE  
Rum River Library     763-324-1520    Anoka Post Office     612-446-7970  
4201  6th Avenue Anoka, MN   55303    2168 7th Avenue Anoka, MN   55303  
www.anoka.lib.mn.us      www.usps.com    

  
  
 
 
 
 
 
 
 
 
 

The packet is now a 24 booklet.
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Projects� Health & Wellness
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Projects� Happy Days

H
a
p
p
y

D
a
y
s

5K & Youth 
Fun Run

The Happy Days Committee in
 partnership with Connexus

Energy is proud to present the 

Saturday, September 10 
9:00 to 11:15 am

VA Outpatient Clinic
7545 Veterans Drive

Learn more at -
www.cityoframsey.com/343/Happy-Days

Contact Event Coordinator Nicole Laubach at nlaubach@cityoframsey.com.

Preregistration is

$25
Day-of registration is

$30
Youth Fun Run is

FREE

Happy Days Festival
September 9 - 11, 2022 

24  Annual th

Friday, September 9
Movie in the Park (Rescheduled to Sept. 16) 8:15 pm - 10:15 pm
Hope 4 Youth Sale (Ramsey Storage)             10:00 am - 5:00 pm
Saturday, September 10
5K Run & Youth Fun Run    9:00 am - 11:15 am
Pancake Breakfast   9:00 am - 11:30 am
Hope 4 Youth Sale (Ramsey Storage)             10:00 am - 3:00 pm
Family Bike Tour      11:00 am - 12:30 pm
Car Show        11:00 am - 2:30 pm
New Life Farmer’s Market 11:00 am - 7:00 pm
Lions Beer Tent      11:00 am - 11:00 pm
Kids Activities, Games & Infl atables  11:30 am - 7:00 pm
Food Vendors        11:30 am - 11:00 pm
Bean Bag Tournament     11:30 am - 3:00 pm
Dog Show        12:00 pm - 1:30 pm
Expo      12:00 pm - 7:00 pm
Chili Cook-off  1:00 pm - 2:30 pm
Talent Show **CANCELLED**    2:00 pm - 3:00 pm
Parade      3:00 pm - 4:30 pm
The Dollipops  4:30 pm - 5:30 pm
Petting Zoo           4:30 pm - 7:30 pm
Bingo        6:00 pm - 10:30 pm 
Greatest Rolling Stones Cover Band   8:30 pm - 11:00 pm
Fireworks        9:00 pm - 9:20 pm
Sunday, September 11
9/11 Memorial Golf Tournament    1:00 pm - 7:00 pm

*Details subject to change - visit www.cityoframsey.com for current information.

NEW 2023

PREVIOUS
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Projects� Happy Days

 

 

Saturday, September 9, 11:00 am to 12:00 pm 
Across from the Ramsey Municipal Center on Sunwood Drive 
Welcome to the City of Ramsey’s annual Happy Days Festival! 

 
We are excited about your participation in the 2023 Happy Days Parade. Please review the following list 
of important day-of instructions and the attached documents.  
 

• The parade begins at 11:00 am, and we will start the parade line-up at 10:00 am. City staff will 
coordinate the parade line-up near the Float Entrance (146th Ave and Rhinestone St.). 

• Please Note: The Happy Days parade will take place rain or shine – no refunds will be given.  
• Please see the enclosed Parade Map for specific information on directions, drop-off areas, pick-up 

areas, parade route, parking, etc. And the attached Parade Line-Up document for your line-up 
row/stall assignment. 

 
Line-Up 

• The Float Entrance & Check-in is at 146th Ave and Rhinestone St. Please be sure to enter 
from Bunker Lake Blvd and turn South onto Center St.  

• When you arrive, please check in with staff at the table on the corner of 146th Ave and 
Rhinestone St. 

• It is critical that you enter your float from the location designated on the included map. Please do 
not drive to your spot on your own without checking in. 

• Please do not move or swap spots: it will throw off announcements, broadcasting, and judging. 
• If you know the size of your float had drastically changed (greater than 15 feet only) from when 

you submitted your registration, please inform Nicole Laubach as soon as possible (contact 
information provided below). 

• Please view the attached Parade Line-Up document to identify your assigned row and stall 
number. Then review the attached Parade map to reference where your line-up row will be 
located. 

 
Parade Details 

• The Parade route will begin at the intersection of Rhinestone Street and Sunwood Drive. The 
route will be approximately .5 miles long.  

• The parade is expected to take up to 1 hour in total. 
• An estimate of approximately 2,000 - 3,000 viewers will be present during the parade.  
• To discourage the audience from running out into the parade route, candy/giveaways must be 

passed out by volunteers on the ground walking between your float/vehicle and the curb. 
DO NOT aggressively throw items or candy into the crowd.  

• Please DO NOT spray viewers with water/squirt guns, hoses, etc., without their consent. 

Parade Information 
Packet 

  

 

 

 

 

 

 

 

 

Saturday, September 10, 3:00 – 4:30 pm 
Across from the Ramsey Municipal Center on Sunwood Drive 
Welcome to the City of Ramsey’s annual Happy Days Festival! 

 
We are excited for your participation in the 2022 Happy Days Parade. Please read through the 
following list regarding important day-of instructions and review the attached documents.  
 

• The parade begins at 3:00 pm, we will begin the parade line-up at 1:00 pm. City staff will 
be coordinating the parade line-up near the Float Entrance (Bunker Lake Blvd. and 
Center Street). 

• Please Note: The Happy Days parade will take place in rain or shine – no refunds will be 
given.  

• Please see the enclosed Parade Map for specific information on directions, drop off areas, 
pick up areas, parade route, parking, etc.  And the attached Parade Line-Up document for 
your line-up row/stall assignment. 

 
Line-Up: 

• The Float Entrance & Check-in is at Center Street off of Bunker Lake Blvd. Please 
be sure to use this entrance only. Rhinestone Street will be closed all day on Saturday. 

• When you arrive please check in with staff at the Parade judges’ stage, which is in 
blue on the site map and they will direct you to your assigned stall. 

• It is critical that you enter your float from the location designated on the included map. 
Please do not drive to your spot on your own without checking in. 

• Please do not move or swap spots: it will throw off announcements, broadcasting and 
judging. 

• If you know the size of your float has drastically changed (greater than 15 feet only) from 
the time you submitted your registration, please inform Nicole Laubach as soon as 
possible (contact information provided below). 

• Please view the attached Parade Line-Up document to identify your assigned row and 
stall number. Then review the attached Parade map, to reference where your line-up 
row will be located. 

24th Annual City of Ramsey 

Parade Information Packet 

2022 HAPPY DAYS PARADE MAP 

Parade Breakdown 
*PD will have 1 lane closed* 

People Pick-Up 
• Coborn’s Plaza 
• Overflow Parking 
• Parking Ramp 

People Drop Off 
• NAU Country Co. 
• Allina Health 
• PACT 

ENTER 
On Ramsey Blvd  

North from HWY 10 

Float Entrance & Sign-In 
Center St./Bunker Lake BLVD 

Take Bunker Lake Blvd 
West from Ramsey BLVD 

Line Up: Row 1 
North Side of Sunwood 

Line Up: Row 2 
West Side of 
Rhinestone 

Line Up: Row 3 
East Side of 
Rhinestone 

Line Up: Row 4 
146th Ave NW 

EXPO & PUBLIC 

PARKING 

HAPPY 
DAYS SITE 

FIREWORK 
SITE 

5K PARKING 

NEW 2023

PREVIOUS
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Projects� Facebook/Instagram/Twitter

Most social media posts are branded with either the City’s logo or with colors.
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Projects� Facebook/Instagram/Twitter
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Initiatives�

Examples of the initiatives taken, some have yet to be implemented.

Remote work location   ☐ Employee Residence   ☐ Other (specify) _______________________________________

Employee Name ____________________________________________  Department ______________________

Address (Street, City, State, Zip) _________________________________________________________________
Telecommuting will benefi t the City of Ramsey by

Telecommuting Schedule ☐ On a weekly basis – ☐ Monday  ☐ Tuesday  ☐ Wednesday  ☐ Th ursday  ☐ Friday
 ☐ Occasionally
 ☐ On a monthly basis (Regular commuting days e.g., fi rst Tuesday) _________________

 Core Hours ___________________________________________________________

EQUIPMENT/ACCESS
City of Ramsey equipment (if any) provided for use at remote work location (describe)

Approved by IT (if applicable), IT representative initials ______________
Databases and information systems the employee needs access to at remote work location (if any)

Non-City of Ramsey equipment, soft ware and data permitted to be used (list items)

CONTACT
Frequency and type of contact between employee and supervisor on telecommuting days will be

Employee will monitor telephone calls from the remote work location and will respond to calls as if at City work 
location. ☐ Yes  ☐ No  If no, employee will call the City work location at least ______ times per day.
Conditions/expectations/performance measures agreed upon by the employee and supervisor.

7550 Sunwood Drive NW
Ramsey, MN 55303
763.427.1410  City Hall
763.427.5543  FAX
www.cityoframsey.com Telecommuting Work Agreement

My signature below indicates that I have read and 
accept the terms and conditions of this agreement 
as described in the City of Ramsey Administrative 
Telecommuting Policy.

Employee Signature Date

Department Head Signature Date 

I agree that this employee may telecommute with 
the conditions identifi ed in the City of Ramsey 
Administrative Telecommuting Policy.

City Administrator Signature Date

Human Resources Manager Signature Date

 
City of Ramsey Telecommuting Working Agreement 

 

E
m

pl
oy

ee
 In

fo
 

1.  Remote work location:                  Employee residence            Other (Specify) 
 

Employee Name 

Street Address City State Zip 

Telecommuting will benefit the City of Ramsey by:  
 
 
 
 

Sc
he

du
le

 2.  Teleworking schedule            On a weekly basis   M   Tu   W   Th   F                       Occasional basis 
                                                    On a monthly basis (regular commuting days e.g., 1st  Tu): 

3.  Core hours 

E
qu

ip
m

en
t 

1. City of Ramsey equipment (if any) provided for use at remote work locations:                                     Approved by IT  
Description                                                                                                                                             (if applicable) 

 

 

5. Databases and information systems the employee will have access                                             
       to from remote work location (if any): 

 

6.  Non City of Ramsey equipment, software and data permitted to be used. 
     Items  
  

  

C
on

ta
ct

s 

7.  Frequency and type of contact between employee and supervisor on teleworking days will be: 

 
 
8.  Employee will monitor telephone calls from the remote work location and will respond to calls as if at permanent work 
     location.    Yes     No.  If no, Employee will call the permanent work location at least_______times per day.     

9.  Conditions/expectations/performance measures/agreed upon by the employee and supervisor: 
 
 

 
My signature below indicates that I have read and accept the terms 
and conditions of this Agreement as described in the City of 
Ramsey Administrative Telecommuting Policy 

I agree that this employee may telecommute with the conditions 
identified in the City of Ramsey’s telecommuting policy.  
 

Employee Signature 
  

Date:          
 

Signature of City Administrator Date:                  

Department Head Signature: Date: Human Resources Manager: Date: 

NEW FORM DEVELOPMENT PREVIOUS

Coming soon is a Facebook series on laws 
and practices, etc. that residents may find 
beneficial. It is based on the FAQ page on 
the website and will have many of those 
subjects turned into Facebook posts.

The Social Media and Ramsey Resident Content calendar 
is available to all directors and other key members of 
departments. This calendar is a way to keep track of topics that 
need to be conveyed to our residents. As the calendar fills in it 
will also let me know when I need to reach out to departments 
to get information.

As time allows forms will be recreated with the City’s branding and they will have a consistent look.
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Facebook Analytics

Pulled on July 17, 2023
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Facebook/Instagram Analytics
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Facebook/Instagram Analytics
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Facebook/Instagram Analytics
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Twitter Analytics

Twitter only allows data to be pulled for a max of 90 days.
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Twitter 28 Day Analytics
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Website Analytics Q1� Users Overview p 1

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Language Users % Users

1. en-us

  23,715 95.10%

  26,375 96.41%

  -10.09% -1.36%

2. en-gb

  171 0.69%

  165 0.60%

  3.64% 13.69%

3. zh-cn

  136 0.55%

  103 0.38%

  32.04% 44.85%

4. en

  122 0.49%

  146 0.53%

  -16.44% -8.33%

5. (not set)

  109 0.44%

  107 0.39%

  1.87% 11.76%

6. es-mx

  85 0.34%

  22 0.08%

  286.36% 323.86%

7 es-es

Comm- Users Overview

Jan 1, 2023 - Mar 31, 2023
Compare to: Oct 1, 2022 - Dec 31, 2022

Overview

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

Jan 1, 2023 - Mar 31, 2023:  Users

Oct 1, 2022 - Dec 31, 2022:  Users

February 2023 March 2023 April 2023

1,0001,0001,000

2,0002,0002,000

Users

-8.66%
24,863 vs 27,219

New Users

-7.96%
23,827 vs 25,889

Sessions

-6.56%
34,773 vs 37,215

Number of Sessions per User

2.29%
1.40 vs 1.37

Pageviews

1.77%
72,820 vs 71,550

Pages / Session

8.92%
2.09 vs 1.92

Avg. Session Duration

15.23%
00:01:59 vs 00:01:43

Bounce Rate

-7.08%
52.13% vs 56.10%

New Visitor Returning Visitor

15.4%

84.6%

16.1%

83.9%

All Users
+0.00% Users
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Website Analytics Q1� Users Overview p 2

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

7. es es

  70 0.28%

  35 0.13%

  100.00% 119.41%

8. en-ca

  66 0.26%

  83 0.30%

  -20.48% -12.76%

9. es-pe

  49 0.20%

  13 0.05%

  276.92% 313.50%

10. en-au

  44 0.18%

  50 0.18%

  -12.00% -3.46%

© 2023 Google
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Website Analytics Q1� Top Searches p 1

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

Search Term Total Unique
Searches % Total Unique Searches

1. Yoga

  23 0.75%

  15 0.52%

  53.33% 45.59%

2. city code

  12 0.39%

  16 0.55%

  -25.00% -28.79%

3. Jobs

  12 0.39%

  19 0.66%

  -36.84% -40.03%

4. Staff Directory

  12 0.39%

  7 0.24%

  71.43% 62.78%

5. zoning

  12 0.39%

  6 0.21%

  100.00% 89.90%

6. Snowplowing

  11 0.36%

  3 0.10%

Comm-Site Search Overview

Jan 1, 2023 - Mar 31, 2023
Compare to: Oct 1, 2022 - Dec 31, 2022

Overview

6.40% of your visits used site search

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

Jan 1, 2023 - Mar 31, 2023:  Sessions with Search

Oct 1, 2022 - Dec 31, 2022:  Sessions with Search

February 2023 March 2023 April 2023

505050

100100100

Sessions with Search

5.30%
2,226 vs 2,114

Total Unique Searches

5.32%
3,051 vs 2,897

Results Pageviews / Search

-0.34%
1.44 vs 1.45

% Search Exits

1.79%
35.14% vs 34.52%

% Search Re�nements

0.83%
20.20% vs 20.03%

Time after Search

7.32%
00:02:46 vs 00:02:34

Avg. Search Depth

7.08%
1.30 vs 1.21

Visits Without Site Search Visits With Site Search

6.4%

93.6%

94.3%

All Users
+0.00% Pageviews
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Website Analytics Q1� Top Searches p 2

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

% Change

  266.67% 248.16%

7. yoga

  11 0.36%

  3 0.10%

  266.67% 248.16%

8. happy days

  10 0.33%

  0 0.00%

  100.00% 100.00%

9. public works

  10 0.33%

  1 0.03%

  900.00% 849.52%

10. rebate

  10 0.33%

  0 0.00%

  100.00% 100.00%

© 2023 Google
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Website Analytics Q1� Website Referrals

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Top Channels Users Conversions

Acquisition Behavior

Conversions

Set up a goal.
To see outcome metrics, de�ne
one or more goals.

GET STARTED

Comm-Referrals Report

Jan 1, 2023 - Mar 31, 2023
Compare to: Oct 1, 2022 - Dec 31, 2022

Primary Dimension: Conversion:

Jan 1, 2023 - Mar 31, 2023

Oct 1, 2022 - Dec 31, 2022

To see all 4 Channels click here.

Top Channels All Goals

Organic Search
Direct
Social
Referral

19.9%

69.9%

 Users  Goal Conversion Rate

February 2023 March 2023

200200200

400400400

600600600

February 2023 March 2023

0.00%0.00%0.00%

100.00%100.00%100.00%

Organic Search
Direct
Social
Referral

7.4%

18.2%

70.7%

 Users  Goal Conversion Rate

November 2022 December 2022

1,0001,0001,000

2,0002,0002,000

November 2022 December 2022

0.00%0.00%0.00%

100.00%100.00%100.00%

1 Organic Search

2 Direct

3 Social

4 Referral

Users

8.66%

New Users

7.96%

Sessions

6.56%

10.01%

0.65%

31.24%

15.16%

Bounce Rate

7.08%

Pages /
Session

8.92%

Avg. Session
Duration

15.23%

6.90%

4.01%

16.82%

0.11%

© 2023 Google

All Users
+0.00% Users



January 1-June 30, 2023� 23

Website Analytics Q2� Users Overview p 1

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Language Users % Users

1. en-us

  35,110 94.87%

  23,715 95.10%

  48.05% -0.25%

2. en-gb

  317 0.86%

  171 0.69%

  85.38% 24.90%

3. en-ca

  279 0.75%

  66 0.26%

  322.73% 184.82%

4. zh-cn

  224 0.61%

  136 0.55%

  64.71% 10.97%

5. (not set)

  222 0.60%

  109 0.44%

  103.67% 37.23%

6. en

  125 0.34%

  122 0.49%

  2.46% -30.97%

7 es-mx

Comm- Users Overview

Apr 1, 2023 - Jun 30, 2023
Compare to: Jan 1, 2023 - Mar 31, 2023

Overview

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

Apr 1, 2023 - Jun 30, 2023:  Users

Jan 1, 2023 - Mar 31, 2023:  Users

May 2023 June 2023

500500500

1,0001,0001,000

1,5001,5001,500

Users

47.83%
36,756 vs 24,863

New Users

51.07%
35,996 vs 23,827

Sessions

49.66%
52,041 vs 34,773

Number of Sessions per User

1.23%
1.42 vs 1.40

Pageviews

39.77%
101,782 vs 72,820

Pages / Session

-6.61%
1.96 vs 2.09

Avg. Session Duration

-11.24%
00:01:46 vs 00:01:59

Bounce Rate

7.90%
56.24% vs 52.13%

New Visitor Returning Visitor

16.9%

83.1%

15.4%

84.6%

All Users
+0.00% Users



24� Communications Overview Q1-Q2

Website Analytics Q2� Users Overview p 2

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

Apr 1, 2023 - Jun 30, 2023

Jan 1, 2023 - Mar 31, 2023

% Change

7. es mx

  95 0.26%

  85 0.34%

  11.76% -24.70%

8. es-es

  87 0.24%

  70 0.28%

  24.29% -16.26%

9. es-co

  63 0.17%

  44 0.18%

  43.18% -3.53%

10. en-au

  59 0.16%

  44 0.18%

  34.09% -9.65%

© 2023 Google



January 1-June 30, 2023� 25

Website Analytics Q2� Top Searches

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Page

Rows 1 - 10 of 4272

Event Pages

Apr 1, 2023 - Jun 30, 2023

Explorer

Event

Total Events Unique Events Event Value Avg. Value

56,158
% of Total:

100.00%
(56,158)

47,066
% of Total:

100.00%
(47,066)

0
% of Total:

0.00%
(0)

0.00
Avg for View:

0.00
(0.00%)

1. 6,023
(10.73%)

5,246
(11.15%)

0
(0.00%)

0.00

2. 2,387
(4.25%)

2,151
(4.57%)

0
(0.00%)

0.00

3. 1,110
(1.98%)

930
(1.98%)

0
(0.00%)

0.00

4. 875
(1.56%)

665
(1.41%)

0
(0.00%)

0.00

5. 873
(1.55%)

740
(1.57%)

0
(0.00%)

0.00

6. 851
(1.52%)

711
(1.51%)

0
(0.00%)

0.00

7. 793
(1.41%)

692
(1.47%)

0
(0.00%)

0.00

8. 765
(1.36%)

703
(1.49%)

0
(0.00%)

0.00

9. 625
(1.11%)

533
(1.13%)

0
(0.00%)

0.00

10. 584
(1.04%)

530
(1.13%)

0
(0.00%)

0.00

 Total Events

May 2023 June 2023

1,0001,0001,000

2,0002,0002,000

/

/375/Building-Permits-and-Inspections

/DocumentCenter/View/6803

/948/Commercial-Developments

/613/Agendas

/574/Parks-Recreation-Events

/250/Utility-Billing

/477/Public-Data-Transparency

/174/Police

/198/City-Improvement-Projects

© 2023 Google

All Users
100.00% Unique Events

Note: Google Analytics changed platforms between Q1 and Q2. The look of the data has changed.



26� Communications Overview Q1-Q2

Website Analytics Q2� Website Referrals

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Apr 1, 2023 - Jun 30, 2023Network Referrals

Rows 1 - 6 of 6

Discover where your social tra�c originates
Identify the networks and communities where people engage with your content. Learn
about each community, and identify your best performing content on each network.

Don't show education messages.

Social Referral

1. Facebook 4,157
(98.76%)

6,653
(98.23%)

00:01:17 1.60

2. Twitter 33
(0.78%)

82
(1.21%)

00:04:46 2.48

3. Instagram 13
(0.31%)

31
(0.46%)

00:00:42 2.38

4. LinkedIn 4
(0.10%)

5
(0.07%)

00:00:44 1.25

5. Glassdoor 1
(0.02%)

1
(0.01%)

00:00:00 1.00

6. Yammer 1
(0.02%)

1
(0.01%)

00:00:00 1.00

 Sessions via Social Referral

May 2023 June 2023

100100100

200200200

300300300

 All Sessions

May 2023 June 2023

500500500

1,0001,0001,000

1,5001,5001,500

Social Network Sessions Pageviews Avg. Session Duration Pages / Session

© 2023 Google

All Users
100.00% Sessions



January 1-June 30, 2023� 27

Website Analytics Q2� Unique Searches

MN-Ramsey

All Web Site Data

 Analytics


Go to report

Search Term

Rows 1 - 10 of 2625

Search Terms

Apr 1, 2023 - Jun 30, 2023

Explorer

Site Usage

Total Unique Searches Results Pageviews / Search % Search Exits % Search Re�nements Time after Search Avg. Search Depth

3,900
% of Total:

100.00%
(3,900)

1.38
Avg for View:

1.38
(0.00%)

32.90%
Avg for View:

32.90%
(0.00%)

20.27%
Avg for View:

20.27%
(0.00%)

00:02:57
Avg for View:

00:02:57
(0.00%)

1.36
Avg for View:

1.36
(0.00%)

1. Pickleball 40
(1.03%)

1.18 40.00% 10.64% 00:02:58 1.40

2. 2023 City-Wide Garage Sale 27
(0.69%)

1.33 11.11% 8.33% 00:04:49 2.26

3. Garage sale 26
(0.67%)

1.12 3.85% 3.45% 00:01:30 1.46

4. City-Wide Garage Sale 20
(0.51%)

1.25 20.00% 8.00% 00:03:42 2.45

5. garage sale 20
(0.51%)

1.15 5.00% 4.35% 00:02:06 1.60

6. Yoga 19
(0.49%)

1.26 21.05% 20.83% 00:03:30 1.74

7. The Draw Summer Concert Series 18
(0.46%)

1.11 5.56% 5.00% 00:04:30 2.00

8. Garage Sale Trail - City Wide Garage Sale 15
(0.38%)

1.13 0.00% 23.53% 00:07:14 3.20

9. How do I report potholes? 15
(0.38%)

1.00 46.67% 13.33% 00:01:55 1.00

10. Chickens 14
(0.36%)

1.14 42.86% 37.50% 00:01:12 0.71

 Total Unique Searches

May 2023 June 2023

505050

100100100

© 2023 Google

All Users
100.00% Total Unique Searches



28� Communications Overview Q1-Q2

Website Analytics Q2� Views by Page Title & Screen Class
08
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January 1-June 30, 2023� 29

Ramsey Resident � 2023 Q1-2 

Jan/Feb March/April May/June

Number of Articles 27 18 19

Number of Pages 16 16 16

Number of Paid Ads 4 6 6

Total Ad Revenue $1,443 $2,398 $2.398

City Share of Ad Revenue $717 $1,199 $1,199

Copies Printed 11,910 12,000 12,100

Cost to Print $6,424.80 $6,592.61 $6,197.05

Total Pieces Mailed 11,912 11,355 11,921

Cost to Bulk Mail $1,120 $2,032.70 $2,135.50

Cost and revenue 



30� Communications Overview Q1-Q2

You-Tube Analytics� 2023 Q1-2 

The channel is set-up for internal and external viewing.


