
San Luis Economic
Development
Commission

February 4th, 2026



Public Art Program



Background

PURPOSE: ESTABLISH A FRAMEWORK FOR A PUBLIC
ART PROGRAM (COMPLETE)

GOALS: ENRICH QUALITY OF LIFE, CELEBRATE
COMMUNITY IDENTITY, AND SUPPORT ECONOMIC
DEVELOPMENT

MODEL: HYBRID APPROACH INFORMED BY PEORIA,
AVONDALE, GOODYEAR, GILBERT



Governance Structure

Oversight: Economic Development Commission (EDC)

Public Art Subcommittee: Includes EDC members, artists, educators,
community reps

Staff Support: City staff manage logistics, contracts, and installations

Approval Path: City of San Luis Staff → EDC →  Subcommittee → EDC →
City Council → City of San Luis Staff



Public Art Development Process

• City issues
initial Call
for Artists.

• Approved
list adopted
by City
Council for
future
projects.

Establish On-
Call Artist List

•Each year, the
City identifies
available
public art
funding.

•Sources:
General Fund,
grants, private
contributions.

Annual Budget &
Funding Pool • Artists (from

the on-call
list) submit
proposals.

• Locations
and themes
identified by
staff/plan.

Annual Call for
Proposals

•Public Art
Subcommittee
& EDC review
submissions.

•Group include
staff, artists,
and
community
reps.

Proposal
Review •Subcommittee

recommends
projects and
budget
allocations.

•Recommende
d by EDC →
Approved by
Council (if
required).

Recommendations
& Funding Allocation

• Artists
contracted

• Design/
fabrication
work begins
with staff
support.

Contract &
Development •Artwork

installed by
end of fiscal
year.

•Official
unveiling tied
to Arte en la
Calle or other
community
events.

Installation &
Unveiling



Public Art Development Process

Publi
c Art

Funds
Available

Feasibility
and

Durability

Location
Identified by
Community

Themes
Preferred by
Community

Impact on
Community

Type of Art
Preferred by
Community

Community input: From the Designing
Local engagement report and ongoing
feedback, ensuring art reflects
community.

Technical considerations: Staff expertise
on feasibility, durability, and location
appropriateness.

Funding alignment: Making sure the
project fits within available budgets and
funding sources



Public Art Development Process

Public
Art
Fund

Annual
Budget
(Council)

Grants
(Econ Dev)

Public-Private
Partnerships
(PR and Econ

Dev)



Funding Opportunities
Funding Source Amount Description

T-Mobile Hometown Grant $50,000 Fund projects that foster local connections, like
technology upgrades, outdoor spaces, the arts, and
community centers.

GM on Main Street Grant $60,000 Aims to enhance downtowns through transformative
and innovative road safety initiatives in communities
ex. Public art that actively improves road safety or
provides traffic calming in the corridor

General Fund (Proposed) $30,000 Funding to install one mural and 2-4 Utility Boxes

Private Donations TBD Interested: One AZ Credit Union and Allo Fiber

$140,000+



PROPOSED BUDGET

Art Installation Location Cost Funding Source
Mural 1 Main Street Goodwill Wall $25,000Hometown Grant
Mural 2 CITY LOCATION $25,000Hometown Grant
Mural 3 CITY LOCATION $20,000General Fund/Private

Main Street: Intersection Mural 1 Main and C St Intersection $25,000GM on Main St Grant
Main Street: Intersection Mural 2 Main and B St Intersection $15,000GM on Main St Grant
Main Street Cross Walk Art 4 Cross Walks Across Main St $20,000GM on Main St Grant
Utility Boxes 4 Location across Downtown $10,000General Fund
TBD TBD TBDPrivate
TOTAL (ESTIMATE) $140,000



Mural #1: Goodwill



Mural #1: Goodwill



Mural #2: Court?



Mural #2: Court?



Mural #3: Well Site



Mural #3: EXAMPLES



Main and C St



Main and B St



EXAMPLES



Crosswalk Art



EXAMPLES



UTILITY BOXES









Upcoming
Events

City of San Luis Small
Business Luncheon – Late
March

Small Business Mixer with
Yuma County Chamber of
Commerce – May 6th

Good Morning Yuma! –
August 2026


