


Visit Yolo TBID Overview

• Funded by 2% assessment collected from overnight guests

• YCVB is official Management Association with 1.5 staff

• Board of Directors = 12 seats/4 jurisdictions, min 6 hotels

• Each jurisdiction = marketing committee/40% assessment funds

• YCVB BOD = oversight of jurisdiction marketing committees

• After initial five year activation, renewal required. Current TBID 
expires June 30, 2022

• Seek feedback and/or endorsement today to begin petition drive



Timeline



Impacts of Tourism in Yolo County



Where We Were and Have Been 
October 2018 - Today

• Stagnant after restructure, needed professional leadership

• Hired marketing agency, rebranded, built new website www.visityolo.com

• Initiated introduction and education process with local groups and partners such as Visit CA, Visit 
Sac, Central Valley Tourism, Wine Association, University, Ag Commission, Farm Bureau, other

• Assisted local destination marketing committees in establishing own brand under Visit Yolo

• Facilitated site visits by film crews, photographers, influencers, domestic and international travel 
trade sellers, meeting planners, event producers, other

• Executed regional, statewide and national promotional campaigns 

• During Covid, pivoted all marketing energies around support of local businesses and, when 
appropriate, planted the seed of visiting Yolo County including a 6 month SEM recovery campaign 
featuring lodging cleanliness practices and safety protocols

• Pursued events that can drive room nights into individual jurisdiction or county wide

http://www.visityolo.com/


• Produced experience passes to enhance each LDM’s unique characteristics: wine pass, Davis, Woodland and 
Winters

• Launched variety of social media campaigns celebrating the people and places that make Yolo County special

• Developed campaign landing pages to highlight seasonal ag bloom periods (sunflower, grape harvest, almond 
blossom), informing visitors of where to go and what to do while respecting farmer property and lands

• Exposed Yolo County and each district to the masses at the Sacramento Farm to Fork Festival, receiving accolades 
from organizers as having the best exhibit area

• Re-established Hwy 128 partnership with Yolo County Wine Association, Mendocino, Sonoma and Napa County 
tourism organizations

• Took leadership of Central Valley Tourism Association, elevating the region’s visibility on the domestic and 
international travel front

• Supported many events (Dinner on Main, Zombie Bike Ride, Reggae Festival, Tractor Parade, Art Walks, other that 
provide appeal to draw overnight visitation

• Secured visibility in global arts and culture docuseries

• Working with sellers of travel in Germany as the only ag tourism/wine destination within the Visit CA Germany 
representation mix groups/parties

• Secured global exposure through Visit CA “locals” program featuring Juan Barajas of Savory Café who profiled his 
favorite Woodland favorites







• 10 year duration (versus 5) leverages legal costs to renew

• Retain 2% assessment + language to provide limited 
increases if deemed necessary by Board of Directors

• Embrace voluntarily assessed West Sacramento hotels (2 
currently)

• Removal of non-participating Woodland hotels  
(voluntary assessment can occur any time)

• Offer Woodland non-lodging businesses low cost 
membership ($150-$300 per year)

• Create partnership opportunities for events, groups, 
associations, other currently not assessed

• Monetize Visit Yolo brand through sponsored content, 
banner ads, co-ops, advertisements, etc. to allow 
elevated messaging



New District Budget Breakdown 




