A

e

7

o

24




Operational Structure

* 501c6 non-profit

» Tourism Business Improvement District Funded
— 2% assessment

« 7-yearterm endsin June 2029

» Eachjurisdiction receives 40% of collections for
city specific marketing programs

* Eligible lodging properties in Davis, Winters and
the Unincorporated area of County

 Woodland and West Sacramento are non-hotel
assessed jurisdiction — non-lodging membership
only

» 12-member volunteer board representative of
jurisdictions — 50% hotel + tourism friendly non-
lodging representation

1.5 staff




Economic Impact

Recorded by Dean Runyon and Associates under $ 516-7 M $46'8 M

contract by Visit CA, reflects 2025 data:

Yolo state and local tax

.. Yolo t I-related di
Yolo Couty travel related spending in 2025 was clo fravelrrelated spending revenue

$516.7 million.
Travel spending in Yolo
Yolo County generated $46.8 million in state and

5400M
local tax revenue.

$500M
Tourism in Yolo County sustained 5.4k jobs

= folo: $356.3M

$400M

Travel spending in 2025 surpassed pre-pandemic
spending.

$300M

5 $200M
Germany market representation generated over

200 room nights and over $100,000 in economic S00M
impact in 2025.

$0
2015 2015 2017 2018 2019 2020 2021 2022 2023 2024 2025

Advertising campaigns through Datafy generated
$19 million in economic impact to the destination
and $2 million in economic impact to lodging.

Source: Dean Runyan Associates, Inc.



YOY Growth

* Asaresult of Visit Yolo programs and campaigns,
we have experienced a year-over-year increase in
key areas, demonstrating the effectiveness of
campaigns in driving real visitation.

* YOY growth in length of stay. In 2024 the average
length of stay was 1.9 days, while in 2025 the
average length of stay is 2.3 days.

* YOY growth in key target markets including:

San Francisco/Oakland/San Jose +9%
LA +8%

San Diego +23%

Seattle-Tacoma +76%

Portland OR +26%

Reno +21%

* All metrics collected through Datafy visitor tracking
software
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Activations

Consumer direct advertising including print,
digital, billboard, social media;

Organic marketing efforts such as social media
and website presence;

Travel trade development events including trade
shows, sales missions, hosting educational site
visits, other;

Public relations activities including press
releases, targeted story pitching to regional,
national and international media;

Memberships in key associations/organizations
that provide visibility;

Key partnerships with local, regional, national
and international groups;



Familiarization Tours

Ireland Travel Agents

Meeting Planners International Wine Lovers
Japan Social Media Influencers

Geo France (comparable to National Geo)

Mexico food journalists associated with the
Terre Madre event

Travel and Leisure Magazine
Meetings and Incentive Fam
Luxury tour operator for the India market

Destination America, receptive company




Success Story 1
Podcast

An immersive experience into California’s wine
and food secret, where farm-to-table comes
alive. Fresh, flavorful food, delicious wine, and a
life spent in harmony with nature.

« 7 Episodes
1,158 downloads and increasing (averaging
40 downloads per month)

* Global exposure via airline entertainment
systems on Singapore Airlines, Cathay Pacific
and now Vietnam Airlines

Produced by award winning journalist and
podcaster, Aaron Millar
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Success Story 2
Farm To Table Campaign

The 2025 Farm to Table marketing campaign built off g veiole
the momentum of our 2024 campaign, highlighting
Yolo County’s rich agricultural heritage. The campaign

showcased the journey from local farms to restaurants ke S THE FOOD'S ALWAYS FRESHER
X L. X N S ;s WHEN THE FARM'S RIGHT THERE
and events, attracting visitors with a focus on A J B gpme

WO YOUR NEXT VIIT

increasing overnight stays.

The campaign ran through Meta, Google/YouTube and

Datafy June - August 2025. Visit Yolo invested $20,000 MILES,QF ORCHARDS .. iy FARM TO TABLE
. . ONE LONG TABLE / i = AT ITS FINEST
in paid consumer ads. B 172 TN

Join a Yolo farm dinner this weekend

; .

BOOK VOUIN WEXT VINT

The Datafy campaign generated 3,088 trackable trips
into the destination with an economic impact of
$539,380. To date the campaign also generated 635
consumed room nights with an economic impact of A O ® 2
$114,300 to hotels. —_—

¥ 275 likes ® 275 likes © 275 likes




Success Story 3
Terre Madre Americas

» 7 local business partners provided
information or sold product under Visit Yolo
banner at inaugural TMA

» Additional VY partners occupied own space
adjacent to VY

* Retail sales greater than traditionally
experienced at Sacramento Farm to Fork
Festival vendor fair

» Hosted three Mexico food journalists and
influencers in partnership with Visit CA

* Returningin 2027




Key VY and
Jurisdictional Initiatives

Shifting energies away from VY brand
awareness toward elevation of individual
jurisdictions

Increased emphasis behind the newly
developed Meetings and Conference program

Destination Davis Video Series - 6 episodes

50t Anniversary of Davis Farmers Market
Promotion

Build out of an annual Stars Hollow/Gilmore
Girls festival in low season (January 2027)

Billboard & radio advertising for Discover
Winters




Meetings & Conferences
Program

Dedicated landing page

Paid campaigns on LinkedIn, Meta and Smart
Meetings Magazine

Membership in key association and meeting
planner organizations

Partner in CA DMO Alliance

Attending key meeting planner focused trade
shows and exhibitions

Incentive program

Site visits and fam tour execution

Visit Yolo
Y 45 followers
Promoted

From large gatherings to intimate meetings, Yolo County offers room to connect
and a meeting incentive for planners who bring events here.

YOLO COUNTY

HOST YOUR NEXT MEETING WHERE
OPEN SPACE MEETS OPEN MINDS

Bring Your Event to Yolo County and Get Rewarded ( )
Learn more )

visityolo.com

Visit Yolo
Y 45 followers
Promoted

Open landscapes create room for fresh thinking. Host your meeting in Yolo
County and earn a meeting incentive in a setting designed to inspire.

HOST YOUR NEXT MEETING WHERE_
OPEN SPACE MEETS OPEN MINDS

" >

A More Rewarding Place to Meet in Yolo County
i Learn more

visityolo.com
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Press Coverage -
Domestic

Visit Yolo generated 71 pieces of press coverage.
Including articles on MSN, Forbes, Yahoo,

J COVERING YOLO COUNTY A
IS CELEBRATING LOCAL BUSINESSES WITH YOLOFEST
Sacramento Bee, NBC Los Angeles, Secret Los 51548

Angeles, 7x7 and more. —

I I OM I j S Forbes Cyber Sale: Less than $1/week

- SECRET LOS ANGELES SGARDENS Trade City Stress For Farm-To-Table

EAT+DRINK  CULTURE OUTDOOR ADVENTURES  NEIGHBORHOODS WINECOUNTRY GCeones Sel'enity On This Califol‘nia
e § N S X Where to pick your own bouquet in the Getawa
USA — 15 locations that offer a fabulous y
floral CXpCI’iCIlCC Nearby San Francisco and Sacramento may get the spotlight, but budget-
s i s B s b e i friendly Yolo County is California’s most delicious summer secret.
0000

By Rebecca Deurlein, Former Contributor. © Rebecca Deurlein is an award-winning travel writer.

Published Aug 13, 2025, 05:00am EDT, Updated Aug 13, 2025, 02:40pm EDT
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Wildflower season is great but have you heard of
orchard blossom season?

By Shoshi Parks Mar 04,2025

THE SACRAMENTO BEE
Olive harvest thrives in Yolo County’s Capay Valley:
‘It's got everything that olives love’




Press Coverage - Global

» Several articles have been produced in both
print and digital, including social media, in a
variety of countries such as Japan, Mexico,
Switzerland, France, other
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L'APERO DES TROIS

Au ceeur de la paisible bourgade de Winter,

e liew, inspiré par I traditon franaise:

des vins defruitsfrancais.ne manque

ni e charme ni dintérét. La large gamme

4 apéitfs, fabriqués en nfusant des vins
s Berryessa Gap Vineyards avec des fuits

STEAIW EI)IW'S COFFEE SHOP de saison provenant des vergerslocaus,

Yolo, Un petitcrush

particuler pous
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PARKWINTERS

deWintec.ci tout fe monde passe et dicute fe coup.Installezvous pour e specacie et en méme

- coing et chardonnay - qui peut étre servi

temps. o torréfié

chaud

an couleur et enson.. A(mnsphm ma\eureuse etbonne humeur garanties.

‘douceur servisur glace aux beaux ours.

MARTINEZ FAMILY
ORCHARDS

Vous voici dans un endroitincroyable: [une
des plus grandes nurseries californiennes!
Des champs a perte de vue et 2 millions

de plants produls chaque année. Une histoire
passionnante que vous racontera a merveille

E3IRALEENIE: STRET2R Dan Marlinez, qui exploite aujourd hu
EXO L g E¥FG FAA 5 oz 7 E 5 cette pépinidre familiale créée en 1969,
SRarongri L% 2r2210%27% Cabernet sauvignon, meriot. petite syrah,
BXiaB A2 TR R 2kapt767 chardonnay et sauvignon blanc prement
sy 57 Larid Jrgegs s icileurs aises avant daller rejoindreles
2:%.8L 2 £ G L 2 ] w3 vignables fes plus renommés des vallées
56009k o827 1B 7axp g de Napa et de Sonoma, et méme au-deld.
ET3I8 Zo9x6 4 A tr 2 Evidemment, les vignobles de Berryessa Gap
oigha =#imb2 LRZewS S BERRYESSA GAP sont plantés avec des porte-greffes cultvés
Fowpsd HyBszy TTALEAd D ‘exclusivement par Martinez Orchards.
Bew?s (12572 PuZs xR VINEYARDS
vﬁmklfl 2087 I EEE R EN-Ed v
R2elE cAaEid Zrooamy Ce que fon ressent profondément il cest autant
Iattachement 3 |a terre que les riches racines
famifses remontant 3 lusieurs générations
dimmigrants espagnofs. Uhistoire commence
souvent par des vergers. Abricots, amandes,
Rk H-BAmOHD=! pruneaux et noix assurent a prospérité [ e | PP
HOTEL WINTERS PUTAH CREEK CAFE ‘de lafamille Martinez. Puis en 2000, viennent
frhshy ot ‘!"1 STULARBEL! [y les vignes plantées sur un terrain qui nen avait
= Q-ARREY Y o jamais connu auparavant. Corinne Martinez . . - . . -
- PATIO29 / Sars v el o passion el s A California Road Trip Not Found in Guidebooks, Part 2:
A e A de remarquables dégustations organisées sur place
— = 2 S dans des accords mets-vins d'une grande finesse.
B L A 9 . - = o

Voccasion également de gadler de rés bons
‘cépages plus hispaniques, tempranilo, verdejo
etalbarifio complétant joliment petites syrahs,
cabernets et chardonnays locaiax.

Honey and Wine




Press Coverage - Global

GEOHORS SERIE 8

& GEOHORSSERIE

Duans e Yalo County, & 1h30 de San Froncisco, Rafael Galiano (4.9.) arache-
16 Lne ferme victerienne pour en fare le Park Winters, un bed & breaiast de
chorme, entre champs de fleurs, beaux objets potinés et cuisine de produits
locoux. Les urbains aisés viennent ='y rekaxer lon de la métropole.
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A Look Ahead

Star Hollow Festival, Winters and Davis (January
2027)

Meeting planner site visits (ongoing)

Development of group /meeting planner
experience inventory

Luxury tour operator, Journey Label, out of UK and
India, site visit (July 7 and 8)

Jurisdictional elevation ahead of Yolo County
brand across all platforms including social media,
print, advertising, other

Imagining America National Gathering — Davis

Visit CA UK podcast on Slow Food featuring Juan
Barajas, Visit Yolo’s food ambassador




Questions
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